MpaBuna Ha NnpoMoLMOHasIHA KaMMNaHUA Ha
Mastercard® u LUKB
»Hckaw nu ga cnevenuw €10,000 3a BakaHUma “

1. MpoMoumoHanHa KaMnaHuA

1.1. NpomounoHanHata kaMnaHua ,,,,Mckaw nu ga
cneyenuw €10,000 3a BakaHumA “
(HapnuaHa oT TYK HaTaTbk

“KamnaHuama”/”lpomoyuoHanHama
KamnaHua”) e wrpa c Harpagum, KoATO ce
opraHu3mpa w npoBexpaga oT ,LeHTpanHa
KoonepatmnBHa baHka“ AL, ¢ EVK 831447150,
CbC cepanuvile M agpec Ha ynpaBneHue rp.
Codwuna, 6yn. ,Uapurpagcko woce“ N2 87
(HapuyaHo no-Hamamwbk ,,OpraHuzamop® usau
»LUKB“) cbc cbpenctBuetro Ha ,On uyeHbBNC
KoMoHuKenwbH” EOOL, EMNK 131350957, cbe
ceganuuie wn agpec rpan Codwus, 6yn.
“CnuBHunua®“ N2 245, etr.2 (HapuyaHo rio-
HamamusK ,,AreHyuama“), B Ka4ecTBOTO My Ha
nunue, onpasomolleHo ot Mastercard Europe SA,
6enrnincKo apy>KecTBO C PErMCTPaLMOHEH HOMEP
DNB:R134976 (HapuuaHo Nno-HaTaTbk
»Mastercard”).

1.2. NpoMoumMoHanHaTta KaMnaHma ce Nposexxaa
CbrnacHo ycnoBuATa Ha HacTosawmTe [NpaBuna
(HapuyaHmn oT TyK HaTaTbK »Obwu
ycnosua“/“lpasunama*®).

2. ledbuHULUNU
3a uenuTe Ha HacToALMTE NpaBuna:

Kapma o3HavaBa BanugHa pgebutHa wnm
KpeauMTHa KapTa “Mastercard”, mnspgageHa ot
»LleHTpanHa koonepatmBHa 6aHka“ ALl c pata Ha
nsgaBaHe npeam Hayanoto Ha KaMnaHuaTa.
Kapmoagwsp>xamen O3HayvaBa BCAKO
neecrnocobHo, puanuecko nuue, HapbpLIMIo 18
roguHu, nputexkatesn Ha KapTa.

lMakem o3Ha4vaBa n3BbpLlBaHe Ha 10 (gecer)
nnawanua/TpaHcakumm ¢ Kaprta, cbrnacHo
HaCTOALLMTE YC/IOBUA.

YuacmHuk o3HauvaBa KapTogbpykaTesn, KOMTO e
N3BBPLIMA eauH unm noeede lMakeTa B paMkuTe
Ha noanepuon oT KamnaHmAta ¢ Kaprta
cbobpa3Ho HacToAawmTe MNMpaBuna.

Campaign rules of the Mastercard® &
CCB Campaign
»DO you want €10,000 for a vacation? “

1. Promotional campaign

1.1. The promotional campaign ,,Do you want
€10,000 for a vacation? “(referred to hereinafter as
“the Campaign”/“Promotional campaign”) is a
game with prizes organized and conducted by
“Central Cooperative Bank” AD, with UIC
831447150, located at: Sofia, 87 “Tsarigradsko
Thoes” Blvd. (referred to hereinafter as “the
Organizer” or “CCB*) with the assistance of All
channels communication EOOD with UIC:
131350957, seat and management address: 245,
Slivnitsa Blvd., fl.2, Sofia, Bulgaria (hereinafter
referred to as “the Agency”), in the capacity of legal
entity authorized by Mastercard Europe SA, a
Belgian company with registered number
DNB:R134976 (hereinafter referred to as
“Mastercard®).

1.2. The promotional campaign is conducted in
accordance with the following Campaign Rules
(referred to hereinafter,,General terms“/ “Rules”)

2. Definitions
For the purposes of these Rules:

Card means valid “Mastercard” debit or credit card,
issued by a “Central Cooperative Bank” AD with an
issue date prior to the start of the Campaign.

Cardholder means any legally capable natural
person, over the age of 18, which owns a Card.

Package means making 10 (ten)
payments/transactions with Card, according to
these Rules.

Participant means Cardholder who has made one or
more Packages within sub-period of the Campaign
with Card, according to the requirements of these
Rules.




Meuenuswi/lMobegumes o3HayaBa YYacTHUK,
KOWTO € onpeaeneH (M3TerneH) KaTto rnevenmslL,
OTroBaps Ha yc/ioBMATa 3a y4acTme 1 nmMa npaso
Oa nonyum Harpaga ot KamnaHuata cbobpasHo
HacToALMTE NpaBuia.

3. MNpaBuna Ha KaMnaHuATa.

3.1. lMpaBunata we 6bpat nybnukyBaHM Ha
WHTEepHeT cTpaHuuata Ha OpraHusaTtopa -
https://www.ccbank.bg kbaeTo e ca 4oCTbMNHN
npe3 uenua nepuwog Ha [lpomounoHanHaTa
KaMnaHuAa Nno Ha4yuH, KOMTO NMO3BO/IABA TAXHOTO
CbXpaHsiBaHe M Bb3NPon3BexkaaHe.

3.2. Hacrtoawmte npaBuna ™morat ga 6bpat
OOMb/IBaHM NN N3MEHAHM eaHOCTpaHHO oT LIKB,
KaTo MPOMEHUTE LWe BnM3aT B cwuna cnepg
ny61MKyBaHETO MM Ha MHTEPHET CTpaHuMLuaTa no
1.3.1. "Hpopmauma 3a KamnaHuATa MOXe pa
6baoe  nonyyeHa n Ha email card-
products@ccbank.bg

3.3. 3a HeypeaeHuTe B Teaun [NpaBuna BbNpocu ce
npunara 6bArapckoTo 3aKOHOA4ATENCTBO.

4. Cpok N TepuTopus Ha npoBeXpaHe Ha
KaMnaHuATa

4.1. NMpomMoumoHanHaTa kaMnaHuAa ce NpoBexXxaa
B nepuoga ot 15.11.2026 po 15.02.2027, BK.
Mepuopbt Ha KamnaHuAaTa ce paspena Ha Tpwu
nognepuoaa, KakTo cnejBa:
Mbpeu nognepunog - ot 00:00 u. Ha 15.11.2026 .
00 23:594.Ha 15.12.2026 .
Bropu nognepuog - ot 00:00 u. Ha 16.12.2026 .
0o 23:594.Ha 15.01.2027 .
Tpetn nognepuog - ot 00:00 u. Ha 16.01.2027 r.
0o 23:594.Ha 15.02.2027 .

4.2, TlepuogbT wW/nnu noanepuogute Ha
NMpoMounoHanHaTta kamnaHua MoraT ga 6baar
yOob/KaBaHW, HaManaABaHW WNWM  NpeKpaTeHn
NPeAcpPoOYHO Upe3 M3MEHeHMe Ha HacToALMTe
MpaBunna, Kato NPOMEHMUTE LUEe BAM3aT B cuna
cnen nyb/IMKyBaHETO MM Ha  MHTEPHET
cTpaHuuatano1.3.1.

Winner means a Participant who is determined
(drawn) as a winner meets the conditions for
participation and is entitled to receive a prize from
the Campaign in accordance with the present rules.

3. Rules of the campaign

3.1. The rules will be published on the Organizer‘s
website https://www.ccbank.bg where they will be
available during the whole duration of the
Promotional Campaign in a way that allows them to
be stored and reproduced.

3.2. These rules can be supplemented or changed
unilaterally by CCB, and the changes will enter into
force after they are published on the website under
item 3.1. Information about the Campaign can also
be obtained by email card-products@ccbank.bg

3.3. The Bulgarian legislation shall apply to the rules
not settled in these Rules.

4. Term and territory of the campaign
4.1. The Promotional campaignh takes place from

15.11.2026 t0 15.02.2027, inclusive. The Campaign
period is divided into three sub-periods as follows:

First sub-period: from 00:00 of 15.11.2026 to 23:59
of 15.12.2026;

Second sub-period: from 00:00 of 16.12.2026 to
23:59 0f 15.01.2027;

Third sub-period: from 00:00 of 16.01.2027 to 23:59
of 15.02.2027;

4.2. The period and/or sub-periods of the
Promotional Campaign can be extended, reduced, or
terminated ahead of schedule by amending these
Rules, and the changes will enter into force after they
are published on the website under item 3.1.
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4.3. B KamnaHuAata y4yacTtBaT nnawiaHmsa
(TpaHcakuum) ¢ Kapta, W3BbPLUEHM HAa
TepuTopuATa Ha cTpaHaTta (Penybnuka bbnrapus)
n uykbuHa Ha Ppusumdeckn mn suptyaneH MNMOC,
KaKTo M TpaHcakuuu OT aurutaneH noptdenn,
€/1IeKTPOHHA TbProBMA M KapTOBM NAaLlaHuA Ha
dannoB  nNpuHUMN, C  WN3K/AKYEHME  Ha
TpaHcakumMnTe NocoYeHn B 1.5.1.

5. MpaBo Ha yyacTue

5.1. NpaBo Ha y4yacTme B KaMnaHmnATa nMa BCekun
KapTtogbp>katen No cMUCba Ha HacToAwuTe
O6wwm ycnoBua, KONTO:

5.1.1 nputexkaBa aebutHa nnu KpeauTHa KapTa
Mastercard, nspageHa ot LIKb ALl, npean
Hayanoto Ha KaMnaHuATa, KOATO €
BanuaHa B nepmoaa Ha KamnaHusara.

5.1.2. e npuen HacToAawmte [lpaBuna u
OTroBaps Ha BCUYKW YC/10BUA,
He e 3asBun u3pumyHo go LUKB AL
Hecbrnacue 3a ydactme B KamnaHuATa
(YuacmHuk, kolimo He >kesnae aa 6bae
Bk/toyeH B KamnaHuama, Kakmo u B
mombonama  3a  onpeAesiaHe  Ha
nobeaumesnu, MoXke Aa Bb3pa3u cpeuly
ydacmuemo My 4pe3 usrpawjaHe Ha
cpobweHue [0 umelina Ha banHkama
roco4yeH no-gosny. pu nocmwvriBaHe Ha
BBb3pa’keHUe CbOMBEMHUAM YuacmHuUK
we 6bvge uskaroyeH om KamnaHuama,
kakmo u om mombosiama, Kamo
baHkama we rpeycmaHoBuU
0bpabomBaHemo Ha /lu4HUMeE My AaHHU
3a yesiume Ha KamnaHuama),

€ M3BbPLUMA eduH UAn no-ronsaMm 6pon

lMakeTta c KapTa B paMkuTe Ha noanepuog,

oT noco4yeHmte B T14.1.

BA>XHO!

TpaHcakuyuu uskiroueHU om KamnaHusma ca
me3u, Koumo npuHag/se>xam KbM eguH om
KogoBeme Ha kameropusa mbprosyu (MCCs),
AaeduHupaHu no-gony:

4829 QuasiCash - Money Transfer

6010 Financial Institutions--Manual Cash
Disbursements

4.3. The Campaignincludes payments (transactions)
with Card made in the country (Republic of Bulgaria)
and abroad on physical and virtual POS, as well as
digital wallet transactions, e-commerce and card
payments on a file basis, except for transactions
specified in item 5.1.

5. Right of participation

5.1. Right to participate in the Campaign has every
Cardholder within the meaning of these General
terms, who:

5.1.1. holds a Mastercard — debit or credit card
issued by CCB AD before the start of the
Campaign, which is valid in the period of the
Campaign.

5.1.2. has accepted these Rules and meets all

conditions,

has not explicitly stated to CCB AD his

disagreement to participate in the Campaign

(A Participant who does not wish to be

included in the Campaign, as well as in the

raffle to determine winners, may object to its
participation by sending a message to Bank's
email address listed below. If an objection is
received, the respective Participant will be
excluded from the campaign, as well as from
the raffle, and the Bank will cease processing
his personal data for the purposes of the
Campaign),

5.1.3.

5.1.4. has made one or bigger number of Packages
with the Card within a sub-period, from those

specified in art. 4.1.

IMPORTANT!

Transactions that will be excluded from
theCampaign are the ones which belong to one of
Merchant Category Codes (MCCs) defined below:

4829 QuasiCash - Money Transfer
6010 Financial Institutions--Manual Cash
Disbursements




6011 Financial Institutions--Automated Cash
Disbursements

60712 Quasi Cash - Financial Institution -
Merchandise and Services

6050 QuasiCash - Member Financial Institution
6051 MasterCard - Quasi Cash-Merchant

6211 Securities—Brokers/Dealers

6529 Quasi Cash - Remote Stored Value Load
6530 Quasi Cash - Remote Stored Value Load
6532 Payment Transaction - Member

6533 Payment Transaction — Merchant

6534 Money Transfer

6536 MoneySend Intracountry

6537 MoneySend Intercountry

6538 MoneySend Funding

6540 POI Funding Transactions (Excluding
MoneySend)

7995 Betting, including Lottery Tickets, Casino
Gaming Chips, Off- Track Betting, and Wagers at
Race Track

9754 Quasi Cash - Gambling-Horse Racing, Dog
Racing, State Lotteries.

TpaHcakyua usBbpwWeHa B Kameropusa rnocoyeHa
no-rope He ce BK/IlOYBa B 6pod mpaHcakyuu B
cbOomBemMHuA rnogrnepuos, HeobxogqumMu 3a
y4yacmue u onpegesigHe Ha nobegumernu.

C uen usbArBaHe Ha BCAKAKBO CbMHEHUE
yyacmuemo B KamrnaHuama He e 06BBbp3aHO C
yc/ioBue 3a usBbpUWIBaHeE Ha
nnawaHe/mpaHcakyusa Ha ornpegesieHa
cmolHOCM Uu/lu U3BBbPWBAHE HAa [OKyrka Ha
onpeaesieHa cmoka/u u/usnu ycsyra/u.

5.2. B KamnaHuAaTa He MoraT ga yyacTteaT nuua,
KOWUTO ce HaMmparT B TPYAOBM NPaBOOTHOLLEHMWA C
OpraHuzartopa, AreHumaTa n Mastercard, kakTo n
TEXHM POAHWMHKM MO MpaBa NUMHUA (geua, BHyUW,
6a6a, 000 1 poanTenn) U CbNpyr.

5.3. OpraHmnsatopbT WMa nNpaBo MO CBOA
npeueHka n 6e3 npeamseectve ga UIKAKOUU
yyacTHUK oT [lpoMouuoHanHaTa KaMnaHus,
BK/IHOUMTENIHO, HO HE CaMO, ako He OTroeaps Ha
yCnoBuATa 3a yyactme, NOCOYEeHM B HacToALLMTE
MpaBuna n/nnmn ako HapyLUKW HAKOE OT NpasuiaTa
Ha NpoMoumoHanHaTta KaMrnaHus.

6. MexaHU3BbM
KaMnaHusa

Ha MpoMoumoHanHaTa

6011 Financial Institutions--Automated Cash
Disbursements

6012 Quasi Cash - Financial Institution -
Merchandise and Services

6050 Quasi Cash - Member Financial Institution
6051 MasterCard - Quasi Cash-Merchant

6211 Securities—Brokers/Dealers

6529 QuasiCash - Remote Stored Value Load

6530 QuasiCash - Remote Stored Value Load

6532 Payment Transaction - Member

6533 Payment Transaction — Merchant

6534 Money Transfer

6536 MoneySend Intracountry

6537 MoneySend Intercountry

6538 MoneySend Funding

6540 POI Funding Transactions (Excluding
MoneySend)

7995 Betting, including Lottery Tickets, Casino
Gaming Chips, Off- Track Betting, and Wagers at
Racetrack

9754 Quasi Cash - Gambling-Horse Racing, Dog
Racing, State Lotteries.

A transaction made in the category specified above is
not included in the number of transactions in the
respective sub-period necessary for participation and
determination of winners.

For the avoidance of doubt, participation in the
Campaign is not conditional on payment/transaction
of any value or making purchase of a particular
good(s) and/or service (s).

5.2. Persons who are in employment relationships
with the Organizer, the Agency and Mastercard, as
well as their direct relatives (children, grandchildren,
grandparents and parents) and spouse, cannot
participate in the Campaign.

5.3. The Organizer has the right at its discretion and
without notice to exclude a participant from the
Promotional Campaign, including, but not only if the
Participant does not match the conditions for
participation specified in these Rules and/or if such
Participant violates any of the rules of the
Promotional Campaign.

6. Promotional campaign mechanism




6.1. B pamkute Ha lNpomoumoHanHaTta KamnaHua
B CBbOTBETHMA MoAnMepuod, yyacTBa BCeKMU
Kaptoabp>kaTten, KOUTO e peannanpan eanH nn
HAKonko [laketa B paMKuTe Ha noanepuom,
nocoyeH B T. 4.1. N KOWTO OTroBaps Ha
M3NCKBaHMATA Ha HACTOALLUTE YCTOBUA.

bpoAaT Ha peanunanpaHute lNaketTn B nognepuog
ce OTHacA 3a To3u noanepuod ot KamnaHuATa.
bpoAaT Ha peannanpaHute lNaketTn B nognepunog
Ha KaMnaHuATa paBa npaBO Ha cbLimMA Gpon
yyactma npu onpegenaHeto Ha lNobeauten 3a
TO3U1 NoanepunoAa.

C yesn usbsareaHe Ha BCAKaKBO CbMHEHUE:
UNa3BbpweHu 10 mpaHcakyuu B nognepuog = 1
ydyacmue npu onpeaesiaHe Ha rnobegumenu 3a
mo3u rioanepuos

H3BbpweHu 20 mpaHcakyuu B riogriepuog = 2
ydyacmus rpu onpeaesiaHe Ha robegumesu 3a
mo3u rioanepuos

H3BbpweHu 30 mpaHcakyuu B nognepuog = 3
ydyacmus npu onpeaesiaHe Ha nobegumesnu 3a
mo3u rioanepuos

H3BbpweHu 40 mpaHcakyuu B rnognepuod = 4
ydyacmus rpu onpeaesiaHe Ha nobegumesnu 3a
mo3u rognepuogu m.H.

lMo-ronemuam 6pol yyacmuA efuUHCMBEHO
yBe/suyaBa waHca Ha YuyacmHuk pga 6bge
us6paH 3a Mo6egumen, cpo6pa3Ho
ycnoBuama Ham.7.5.

6.2. lNpn n3nbnHeHMe Ha ycnosBuATta no T. 6.1,
Y4yacTHMKBT aBTOMaTUYHO y4acTBa B TernieHe Ha
cny4yaeH npuHumn (tombona) 3a cnevyensaHe Ha
Harpagata OT CbOTBETHMA MOAMEpMO Ha
KamnaHuaTa, B KOWMTO € peann3mpaH CbOTBETHMA
6pon Maket/n.

6.3. Cnep kpasa Ha BCeku oTAeneH nognepuos
npenctaButen Ha AreHumata n OpraHmaaTopa,
npeg, HoTapuyc, Ternar nedenvMBlUMA 3@
CbHOTBETHMA NoAnepunoa.

MeuennBwnTe Ce TernAaT Ha 6a3a Ha KPUNTUPaHK
HoMepa Ha 6aHkoBuTe Kaptn (PAN Homepa),
KOUTO OTFOBAapPAT Ha YCNOBMATA 3a TPaHCaKLUMA OT
KamnanuaTa. AreHumATa HAMa AOCTbN A0 AaHHU
OTHOCHO M3BDbPLLUEHMTE TPaHCaKLUUM N HOMepaTa
Ha 6aHKOBUTE KapTW.

6.1. Every Cardholder participates in the Campaign
for the relevant sub-period, who has implemented
one or more Packages within the sub-period
specified in item 4.1. and who meets the
requirements of these rules.

The number of realized Packages in a sub-period
refers to this sub-period of the Campaign.

The number of realized Packages in a sub-period of
the Campaign entitles you to the same number of
entries when determining the Winner for this sub-
period.

For the avoidance of doubt:

Performed 10 transactions in sub-period = 1
participation in determining a winners for this sub-
period

Performed 20 transactions in sub-period = 2
participations in determining a winner for this sub-
period

Performed 30 transactions in sub-period = 3
participations in determining a winner for this sub-
period

Performed 40 transactions in sub-period = 4
participations in determining a winner for this sub-
period etc.

A higher number of participations only increases a
Participant's chances of being selected as a
Winner, in accordance with the conditions of
Clause 7.5.

6.2. Subject to the fulfillment of the conditions under
item 6.1, the Participant automatically participatesin
a random draw (raffle) to win the prize for the
relevant sub-period from the Campaign in which he
completed the relevant number of Package(s).

6.3. After the end of each separate sub-period, a
representative of the Agency and the Organizer, in
front of a notary, draw the winner for the relevant
sub-period.

The Winners will be drawn based on the encrypted
numbers of bank cards (PAN numbers) that meet the
conditions for a Campaign transaction. The Agency
doesn’t have access to transaction data and the
numbers of bank cards.




7. OnucaHmne Ha Harpagute. TerneHe Ha
nobegutenure.

7.1. Harpagunte B lNpoMoumoHanHaTta kaMnaHus
ca 0610 3 (Tpun) 6pos.

Harpagute ce pasnpepnenat no paeeH 6pon (1
6pown) 3a Bcekn eanH noanepunoa.

7.2. BcAaka Harpaga npencrtaBnABa Bayyepu Ha
obwa crtomHoct 10000 EUR (mecetr xunagu
€Bpo0), KoMTo ce pasnpenenat B 20 Bayyepa x 500
EUR, Bcekn eauH. Bayuyep/n Moxe pa 6bae
M3Non3BaH 3a TypucTnyecka ycnyra (NbTyBaHe)
00 JeCTuHauuMA npegnaraHa ot noco4veHaTa BbB
Baydepa Typuctuuecka areHumsa ([doctaBuuk).
Bayuepute ca ¢ BanugHocT 12 M™Meceua oOT
ns3gaBaHeto MM. [lo M3TMYaHe Ha cpoka Ha
Bayuyep, lNobeautensat TpAbBa Aa n3bepe 1 3as8BK
npen TypucTUyeckata areHuma non3BaHeTo Ha
HarpapgaTta, B MPOTUBEH Cnyyan Tou rybu ToBa
npaso. Bcekn egnH Bayyep Moxe pa 6bae
N3Mnon3BaH eaHOKPaTHO.

|/|360p'bT Ha pgectMHaunAa Ha NbTyBaHETO Ce
M3BbpPLLUBa U3MeXAYy npepnaraHnTe TakmBa OT
[ocTtaBumka u C'bO6p83HO HEroBuTte ycnoBumAa.

Bcnukn perHOCTM U ycnyrn, CBbP3aHU C
NMoN3BaHETO Ha HarpagaTa U3BbH OMNpeaeneHnTe
oT [locTaBuMKa ca aHra>kKMMeHT 1 ce ocurypsaeat
oT lNeyenuBwnTE 3a TAXHA CMETKA.

Bcuuky ycnoBuMAa OTHOCHO opraHu3aumaTa u
Mon3BaHeTO Ha Harpagata ca npegMeT Ha
ypexxgaHe mexay [Nobegutena n [JoctaBunka,
kato OpraHmnaatopbT, AreHumsaTa n Mastercard ce
ABABAT TPETM NLLa CMIPAMO TE3M OTHOLLIEHUA.

MonyyaBaHeTO Ha Harpagata He rapaHTMpa Ha
MeuyenuBlUMSA MoON3BaHETO Ha HarpagaTa B
yno6Ho 3a Hero BpeMe.

AKoO cToMHOCTTa Ha uadbpaHoTo/uUTe  OT
Mobegutena nbTyBaHe/va € no-manka oT
CTOMHOCTTa Ha Bay4epa/ute NobeanTtenar HAMa
npaBo Aa Nosy4vn pasnukarta B napu.

AKoO cToMHOCTTa Ha
MNobeantens

n3bpaHoto/ute ot
nbTyBaHe/ma € no-ronaMa oT

7. Description of the prizes. Winners drawn.

7.1. The prizes in the Promotional campaign are a
total of 3 (three).

The prizes shall be distributed in an equal number (1
prize) for each sub-period.

7.2. Each prize includes vouchers for total value EUR
10 000 (ten thousand euro) which is divided into 20
vouchers x EUR 500, each one. The voucher(s) can
be used for a tourism service (travel) to a destination
offered by the travel agency (Supplier) specified in
the voucher. The voucher is valid for 12 months from
its issuance. Until the voucher expires, the Winner
must choose and declare to the travel agency the use
of the prize, otherwise, he/she loses this right. Each
voucher can be used once.

The choice of destination is made between those
offered by the Supplier and according to him
conditions.

All activities and services related to the use of prize
beyond those specified by the Supplier above are a
commitment and are provided by the Winners at their
expense.

All conditions regarding the organization and use of
the prize are subject to settlement between the
Winner and the Supplier, as the Organizer, Agency
and Mastercard are third parties to these relations.

Receipt of the prize voucher does not guarantee the
Winner the use of the prize at a time convenient for
him.

If the value of the selected by the Winner travel(s) is
less than the value of the voucher, the Winner is not
entitled to receive the difference in cash.




CTOMHOCTTA Ha Bay4yepa/uTe pasnimkarta ce noema
ot Nobeantens 3a HeroBa cMeTKa.

Bceku MNobeanten e onb>XeH ga ce nHbopMmpa
npeaBapuTeIHO 3a YC/10BMATa Ha [locTaBymka 3a
nons3eaHe Ha Bay4epa.

C uyen usbarBaHe Ha BCAKaKBO CbMHeEHuUe
Mo6egumenam uma npaBo ga NMosy4yu cpewy
Bay4yep mypucmuy4ecku yenyru Ao
cmoliHocmma noco4YyeHa BbB Bay4depume.

7.3. Honyctmma e 3aMAHa Ha HarpagaTta c
Harpaga cbC CX0QHM XapaKTepPUCTUKU, aKo TOBa €
HanoOXXWUTeNHO Nopaan NPUYNHM U3BBH KOHTPONA
Ha OpraHuzaTopa, AreHumata nnn Mastercard,
KaTo 3aMsaHaTa ce 3asABABa 4pe3 MpoMAHa Ha
HacToALLMTE 06LLM YyCNOBMA.

7.4. Tlo nckaHe Ha [Nobeauten He ce Aonycka
3aMsiHa Ha crnedesieHaTa Harpaaa c napyyHaTta mn
pPaBHOCTOMHOCT MAW C APYr BWA Harpaga wuam
NPOMEHM B YC/NOBUATA 3a MNOMA3BaHE Ha
Harpagara.

7.5. Bcekn YuyacTHUK MO)XKe Aa creyenm camo
epHa Harpaga B nepuoga Ha KamnaHusara,
HE3aBMCUMO OT Yy4yacTMEeTO My BbB BCEKM
nognepuoa n 6pod Ha yuactusaTa My. B cnyuan, ve
YuacTHMK, KOMTO Be4ye e 6un mn3bpaH 3a
nobeguten 6boe U3TErNeH OTHOBO  KaTto
nobeauten, To3n nocnenpall n3bop He My gaBa
npaBo Aa nosyyn Harpaga u HeroBoTo MACTO ce
3aemMa oT pe3epBeH nobeauten no pepa Ha
HacToALWmA pa3gen 7.

7.6. [euenuBwnte yyacTHMUM wWe 6baar
onpegeneHn npu ycnosuata Ha 1.6.3. TerneHeTto
we 6bae OCbHLIECTBEHO Upe3 M3MOo/3BaHE Ha
codTyep 3a n36op Ha cnyyaeH NPUHUMI.
TerneHe nbpsu Nepunog - oo 14.01.2027r
TerneHe BTOpU nepuoa - oo 04.02.2027r.
TerneHe Tpetn nepmog, - oo 07.03.2027 .

7.7. Cnen wu3terndHeto Ha nobepguten 3a
CBHOTBETHMA Moanepuon ce MITernar n netuMma
pes3epBHU NobeanTenu.

PesepBHute nobegutenu ce noapexgar B
CMMCBK NO pena Ha U3TErNaHETO UM.

If the value of the selected by the Winner travel(s)
exceeds the value of the voucher(s), the difference
must be covered by the Winner.

Each Winner is obliged to inform himself in advance
about the conditions of the Supplier for using the
voucher.

For the avoidance of doubt, the Winner is entitled
to receive the tourism services up to the value
stated in the vouchers.

7.3. Itis permissible to replace the prize with a prize
with similar characteristics, if this is imperative due
to reasons beyond the control of the Organizer, the
Agency or Mastercard, and the replacement is
declared through change of the present general
terms and conditions.

7.4. At the request of the Winner, it is not allowed to
replace the won prize with its monetary equivalent or
with another type of prize or changes to the terms
and conditions of the prize.

7.5. Each Participant can win only one prize for the
period of the Campaign, regardless of his
participation in each sub-period and the number of
his participation. If a Participant who has already
been selected as awinneris drawn again as a winner,
this subsequent selection does not entitle him to
receive a prize, and his place shall be taken by
reserve winner in accordance with this section 7.

7.6. The Winners will be determined according to
item 6.3. The withdrawal will be made by using
random selection software.

draw for the first sub-period: until 14.01.2027

draw for the second sub-period: until 04.02.2027
draw for the third sub-period: until 07.03.2027

7.7. Following the drawing of a winner for the
respective sub-period, five reserve winners also will
be drawn.

Thereserve winners are arranged on a listin the order
in which they are drawn.




7.8. Cnen TerneHeto 3a BCekM Moanepuog,
OpraHunzdatopbT uaeHTUGMUMPA UITErNEeHUTE
HOMepa 3a nobeanten n pe3epBHU Nobeantenmn
HOMEpP CbC CbOTBETHMA YUaCTHUK.

7.9. B cpok oo 5 (net) paboTHWM OHM cnep BCAKO
TerneHe, OpraHuM3aTtopbT Cce CBbp3Ba C
MNobeautennte Ha 6a3a TexHUTe p[aHHWM 3a

KOHTaKT, C KOWTO pasnonara B 6aHKoBaTa
NH$OPMaLMOHHA cucTema. Cnep, KaTo
OCbLLECTBU MbpBOHAYaneH KOHTaKT c

nevyenmBLLUMTE M MNOMYYM TAXHOTO Cbrnacue 3a
nonyvyaBaHe Ha HarpagaTta v npegocTtaBAHe Ha
AaHHUTe UM Ha AreHumAata, OpraHusaTopbsbT, B
Ka4yecTBOTO CWM Ha AAMWHUCTPATOP Ha NYHMK
AaHHW, NpeaocTaBAa Ha AreHumATa MHpopMauma
(BaHHW) OTHOCHO uMe u ¢pamunus, mesnedoH 3a
BpBb3Ka U e-mail Ha neyesUBWUA y4aCMHUK.

7.10. AreHumATa, OCbBLLUECTBABA KOHTaKT U ce
cBbp3Bac [lobeantennTe, OTHOCHO yCNoBUATa 3a
nony4yaBaHe Ha Harpagata u4pe3 TenepoHHO
obaxkaaHe 1 No UMenn. AreHumsaTa nanpatla Ha
npenoctaBeHns " wuMmenn po [lobeautens
neknapaumsaTta no T1.7.12. kaTto lNobegutenaTt e
ONbXEeH ga A nonb/HW, Noanvile U npegane
06paTHO B CKaHWpaH BUA, B CPOK A0 neT paboTHu
[OHW OT NOSTly4aBaHETO 1 B OTTOBOP Ha MNoNy4YyeHus
nMenn. CneveneHata Harpaga ce npega.a Ha

Mobeontena camo crnep MoslydaBaHe Ha
Aeknapaumara cbrnacHo npenxoaHoTo
n3peveHme.

7.11. Ao [lleyenuBw He 6bae OTKPUT OT

OpraHuzatopa, He pgage cbrnacue  3a
npefocTaBaAHe Ha [AaHHUTE My 3a KOHTaKT,
oTKake ga nonyum Harpagata unun He npegage
AeknapaumsaTa, cbrnacHo 1.7.10., MNMobeantensaT
rybu npaBoTO pga nonyynu Harpapgata. B
NMoCOYEeHUTe TMo-rope cny4van, Kakto W B
XunoTtesata Ha MOBTOPHO W3TerndaHe no T1.7.5.,
HarpagaTta ce MNpeaocTaBsa Ha NMbpBMA MO pen
pe3epBeH NnobeanTen, CbrnacHo pega Ha TAXHOTO
naternaHe. [lo oOTHOLUeHWE Ha pe3epBHUSA
nobeauTten ce npunara NOCoYeHWA No-rope pea.
MocouyeHmnAT pes ce npunara Ao n3yepneaHe Ha
pesepBHUTE MNobeauntenn.

7.8. After the drawing for each sub-period, the
Organizer identifying the drawn numbers for the
Winner and Reserve winners with the respective
Participant.

7.9. In a period of 5 (five) working days after the
withdrawal, the Organizer contacts the Winners
based on their contact details available to them in
the banking information system. After making initial
contact with the winners and obtaining their consent
to receive the prize and provide their data to the
Agency, the Organizer, in his capacity as personal
data administrator, provides the necessary data to
the Agency - first name and surname, contact
phone number and email of the Winner.

7.10. The Agency contacts the Winners regarding the
conditions for receiving the prize by phone and email.
The Agency sends by e-mail to the Winner the
declaration under item 7.12. and the Winner is
obliged to fill it in, sign and submit it in scanned form
within five working days of its receipt in response to
the received email. The prize shall be handed over to
the Winner only after receipt of the declaration
referred to in the preceding sentence.

7.11.Ifthe Winneris not found by the Organizer, does
not consent to the provision of his/her contact
details, refuses to receive the Prize or does not
submit the declaration according to item 7.10., the
Winner loses the right to receive the prize. In the
cases specified above, as well as in the event of are-
draw pursuantto Iltem 7.5, the prize shall be awarded
to the first reserve winner determined by the order in
which they were drawn. The procedure specified
above applies to the reserve winner. This procedure
applies until the list of reserve winners is exhausted.




7.12. 3agbmKUTENHO yCNoBKUe 3a NolyyaBaHe Ha
Harpagata e Bcekm [leyenmBll y4yacTHUK Aa
nonb/HW, NognuLie 1 npegage koM AreHumaTa
Oeknapaums, ¢ KoATO NpeaocTaBA CBOMTE MMEHa
(nme, npe3nme n damunna) n ENH 3a uenurte Ha
AaHb4yHOTO obnaraHe Ha HarpagaTa.

8. leknapupaHe Ha HarpaguTe.

8.1. CbrnacHo 3akoHa 3a [AaHbuMTE BbBPXY
noxoaute Ha oduandeckute nuua MNpeaMeTHU
Harpaam Ha ctomHocT Hag 100 (cTo) neBa ce
obnarat ¢ T.Hap. OkoH4YaTeneH gaHbk. AreHumATa
BHaca pabxumma OO0, a OpraHuzatopbT
Jeknapupa gaHbka M W3roTBA cnpaBkaTta Mo
un.73 300®dJ1 kato nocouBa TpuTe MeHa n EMH
Ha Bcekn nobeamTten nony4mn Harpaga.

9. MpekpaTaBaHe Ha KaMNaHMATa

9.1. OpraHusaTopbT, CBbC CbBIIAacCKETO Ha
Mastercard, n“Ma HeOTMEHMMO npaBo [Aa
npekpaTtn KamnaHuaTa no BCAKO BpeMe, B Cnyyan
ye HacTbNAT popcMarkopHM obCToATENCTBA NN
6baaT KOHCTaTUpaHW MaTepuanHu 310ynotTpebu
n/unn HapyleHna Ha Te3n npaswuna. B Tesm
cnydam Ha YyacTHMUMTE He Cce [Ob/IKK
KOMMNeHcauuA.

10. OTroBopHOCT

10.1. AreHumaTta, OpraHusatopbT U Mastercard
He OTroBapAT M He MoraT ga 6baaT NpMBIEUYEHN
KaTo cTpaHa no cbaebHu pgena, CBbP3aHM C
HEBBb3MOXKHOCT 3a nosiydaBaHe U/vnn 3abaeaHe
Ha nofyyaBaHeTO Ha Harpaga, HacTbnuna
nopagy He3aBMCELLM OT TAX NMPUYMHN.

10.2. AreHumaTta, OpraHusatopbT U Mastercard
He HOCAT OTTOBOPHOCT 3a TEXHUYECKM NpobieMu,
CBbp3aHK ¢ npoeexkaaHe Ha KaMmnaHuATa, KOUTO
ca M3BBH KOHTpona Ha
OpraHuzartopa/Mastercard, KakTo 1 He OTroBapAr
3a OEeNCcTBMA Ha TPeTu umua KaTo Kypuepw,
[OCTaBUYMLM Ha YCIyrn 1 ap.

10.3. AreHumsaTta, OpraHm3daTopbT 1 Mastercard
HE HOCAT OTFOBOPHOCT M HAMa Aa Ab/KaT KakBOTO
M pa e obeslleTeHne npu  HenpaBoOMEPHO

7.12. A mandatory condition for receiving the prize is
that each Winning Participant fills in, sighs and
submits to the Agency a declaration, indicating their
names (first name, middle name and surname) and
personal identification number (EGN) for the
purposes of taxation of the prize.

8. Declaration of the prizes

8.1. According to the Income Taxes on Natural
Persons Act, prizes worth more than BGN 100 (one
hundred) are taxed with the so-called. Final tax. The
Agency pays the due income tax, and the Organizer
declares it and prepares the report under Article 73
of the Personal Income Tax Act, indicating the full
name and personal identification number of each
Winner who has received a prize.

9. End of the campaign

9.1. The Organizer with the consent of Mastercard
irrevocably has the right to end the Campaign at any
time, in case of force majeure or material abuses
and/or violations of these rules are detected. Inthese
cases, no compensation is due to the Participants.

10. Responsibility

10.1. The Agency, the Organizer and Mastercard are
not responsible and cannot be involved as a party to
legal proceedings related to the impossibility of
receiving and/or delay in receiving a prize due to
reasons beyond their control.

10.2. The Agency, the Organizer and Mastercard are
not responsible for technical problems related to
conducting the Campaign which occurred due to
reasons beyond their control. The Agency, Organizer
and Mastercard shall not be held liable for the
actions of third parties — such as courier companies,
service suppliers, etc.

10.3. The Agency, Organizer and Mastercard are not
responsible and will not owe any compensation in




n3non3eaHe Ha Kapta OT cCcTpaHa Ha
YuacTHUK/TpeTo nuue B nepuoaa Ha KamnaHuAaTa.

10.4. AreHumnsTa, Mastercard n OpraHnsaTtopbT
He HOCAT OTFTOBOPHOCT NPU HEBB3MOXKHOCT Aa ce
npeaoctaBu Harpapata, B cnyyain ye Nobeguten
€ npenocTaBUn  Henmb/Ha, HEBAPHaA WU
noggexkaaila nHpopmaums.

11. 3awmTa Ha IMYHU A aHHU

11.1. Bcaka oT cTpaHuTe NO HacToAwaTa
KaMnaHuAa ce cbrnacdABa ga nonara gbmkmmara
rpu>ka 3a 3akoHocbobpasHoTo obpaboTBaHe Ha
NNYHM AaHHU Ha Y4aCTHMUM B MPOMOLMOHanHaTa
KaMnaHuAa, npu  CTPUKTHO rMpunaraHe Ha
MUHUMANHO HEOBXOAMMUTE U ABAKUMU MEPKU
3a curypHoct cbrnacHo Pernament (EC)
2016/679 Ha EBponenckuma napnaMeHT M Ha
CbBeta o1 27 anpun 2016 roanHa 1 3akoHa 3a
3aluMTa Ha IMYHUTE AaHHW.

11.2. [JaHHWTE Ha Yy4vaCTHMUMTE Lle ce
06paboTBaT C Uen MAeHTUPMKaUMsa Ha nmuarta,
KOWTO MMaT npaBo ga nonydaT Harpagara,
ycTaHOBsiBAHe Ha Bpb3ka ¢ [leyenuew u
BpbuBaHe Ha HarpagaTta. JIMYHUTEe OaHHW HAMa
na 6baaTt N3non3BaHu 3a Apyru Lenu.

11.3. Bceku [NeyenuBLul gaBa CBOETO Cbrnacue 3a
06paboTBaHETO Ha NpPegoCTaBeHUTe OT HEero
NYHN  OaHHW W CbXPaHABAHETO WM  Ha
TeputopuATta Ha Penybnuka bBobnrapua. Teawu
NNYHN JaHHW Ce MpefocTaBAT 3a UenuTe Ha
KamnaHuAaTa, npegoctaBAHe Ha Harpagata W
BHacAHe Ha Ob/HKMMUA fOaHbK BbB BpPb3Ka C
npegoctaBAHe Ha Harpagata (npegMeTHa
neyan6a).

11.4. AreHumAta peknapupa, 4e HaAMa [Ja
npeaocTaBa faHHUTE Ha TpPeTu nuua, OCBEH 3a
LuenuTe Ha HacToAwaTa KaMrnaHua unu B
cny4aute, KoraTto ToBa € NpeaBmMaeHoO B 3aKOH.
11.5. OTKa3bT N OTTEINIAHETO Ha CbI1aCMUETO 3a
cbbupaHe, 06paboTBaHE M N3MON3BAHE HA JINYHMN
OAHHM Ha nevenMBLL MOXE jpAa [nosede Ao
HEBB3MOXHOCT 3a [MoJjlyyaBaHe Ha Harpaga,
npepocTtaeaHa B KamnaHuATa.

11.6. JlInunnte gaHHu Ha NobeanTtenute Mmorat aa
6baar pasKkpuBaHu Ha KOMMETEHTHUTE

the case of illegal use of a Card by a Participant/third
person during the Campaign period.

10.4. The Agency, the Organizer and Mastercard
shall not be liable for any failure to award the Prize
where the Winner has provided incomplete,
incorrect, or misleading information.

11. Privacy data protection

11.1. The parties in this campaign shall act with due
care to ensure the lawful processing of personal
data, in strict application of the minimum necessary
security measures in accordance with Regulation
(EU) 2016/679 of the European Parliament and of the
Council of 27 April 2016 and the Law for personal
data protection.

11.2. The data will be processed for the purpose of
identifying those eligible to receive the prize,
contacting the Winner and receiving the prize.
Personal data will not be used for any other purpose.

11.3. The winner agrees to the processing of
personal data provided by him and their storage on
the territory of Bulgaria. This personal data is
provided for campaign purposes, for provision of the
prizes and payment of the respective taxes due in
relation to the provision of the prizes (subject profit).

11.4. The Agency declares that it will not provide
personal data to third parties, except for the
purposes of the current campaign or when this is
regulated by the law.

11.5. The refusal or withdrawal of consent for the
collection, processing and usage of personal data of
a winner may be result of inability to get the prize,
provided by the Campaign.
11.6. The personal data of the Winners may be
disclosed to the competent state authorities and the




ObPXXKaBHW  OpraHnW W OOCTaBUYMLIATE  Ha
cToKun/ycnyrm BbB BPb3Ka c
npuaobnBaHeTo/NoN3BaHETO Ha HarpagaTta U ¢
ornep obnaraHeTo n.

11.7. Jlnynute paHHM Ha [lobeputenute,
HeobxooMMK 3a gAeknapupaHe Ha [aHbK, Le
6baat 0bpaboTBaHu B cpok oT 10 roaMHu nnn oo
M3TUYaHe Ha JABHOCTHUA CPOK 3a U3Mb/HEHNE
Ha HOpPMaTUBHO 3aab/KeHue. Becnukm octaHanm
NNYHM JaHHW We 6baaTt n3TpuTu/3anmyveHn oo 5
roavHu cnep nNpuktovBaHe Ha KamnaHuATa.

11.8. lVMeHaTa, KakTO W CHUMKWU/BMOea cC
obpasnte Ha [Mobeantenute, MoraT ga 6baar
n3nonseaHu ot OpraHusartopa, AreHuuAara n/mnu
Mastercard B neyaTHW, ayguMo WAX BUOEO
MaTtepuanu ¢ uen nybsM4YHOTO OTpa3saBaHe Ha
KamnaHnuaTa, 3a KOETO CbLUUTE He AbrkaT
KakBoTO M pa 6uno BbIHarpaXkgeHue w/vunu
ob6esleTeHne Ha lNMobeantenute. I3non3BaHeTo
€ AOoNycTMMO CaMO C M3PUYHOTO cbrnacue Ha
Mobeantennte 3asABeHO B [Aeknapauuata no
un.7.12.

12. Cnopose

12.1. Bcuukn crnopoBe, Bb3HUKHANW MeXxay
OpraHuzatopa n YyacTHuumTe B
MpomoumoHanHata KamnauuAa, wWwe 6bpat

ype>kaaHu no B3aMMHO cbrnacue. B cnyyanm ye
TOBa He € Bb3MOXXHO, CTpaHUTe nmar npaeo 4a
oTHecaT cnopa npeg KOMMNeTeHTHUA 6barapcku
cba B rpag Codma no 3akoHuTe Ha Penybnvka
bbarapua.

12.2. OcnopeaHua oT YuyacTHMUM BbB BPb3Ka C
NpoBe>XAaHeTo Ha MpoMoumoHanHara
KamMnaHua, KOWUTO BbB3HMKBAT MO BpeMe Ha
KamnaHuaTta, Morat pga 6baat wmanpaiaHm
NMMCMEHO UM MO eNeKTPOHHA NoLLa Ha agpecuTe,
nocouyeHn B Teau Npasuna. YuacTHuk TpAabBa pa
na3npaTtm ocnopeaHeTo A0 3 AHM OT KparHaTa gara
Ha [MpomMounoHanHaTa KamMnaHua, PecnekTMBHO
nognepuogd. Cnen Ta3u gata ocrnopBaHua HAMaA
na 6baart pasrnexkgaHu.

12.3. Hactoawwure lNMpaBuna ca o6Bbp3BaLLn MO
OTHOLLIEHME Ha BCUYKM YYaCTHULIN U HarpaaeHn B
MpoMoumoHanHaTa KaMnaHua U peLleHnsTa Ha
OpraHuzartopa n Mastercard ca okoH4YaTEHN MO

suppliers of goods/services in connection with the
acquisition/use of the prize and with a view to its
taxation.

11.7. Personal data of the Winners, necessary for tax
declaration will be processed in period of 10 years or
until expiration of the limitation period for
performance of a legislative obligation. Every other
personaldata will be deleted in period of 5 years after
the end of the Campaign.

11.8. The names, as well as photos/videos with the
images of the Winners may be used by the Organizer,
the Agency and/or Mastercard in printed, audio or
video materials for the purpose of public coverage of
the Campaign, for which they do not owe any
remuneration and/or compensation to the Winners.
Use is permissible only with the explicit consent of
the Winners stated in the declaration under Art.7.12.

12. Litigation

12.1. All disputes arising between the Organizer and
the Participants in the Promotional Campaign will be
settled by mutual consent. If this is not possible, the
parties have the right to take the dispute to the
competent Bulgarian court in Sofia under the laws of
the Republic of Bulgaria.

12.2. Disputes from Participants in connection with
the conduct of the Promotional Campaign, which
arise during the Campaign, may be sent in writing or
by e-mail to the addresses specified in these Rules.
A Participant must send the contest within 3 days
from the end date of the Promotional Campaign,
respectively sub-period. After this date, disputes will
not be considered.

12.3. These Rules are binding on all Participants and
winners in the Promotional Campaign and the
decisions of the Organizer and Mastercard are final
on all issues related to the Promotional Campaign.




OTHOLUEHNE Ha BCUYKWM BDBIPOCKU, CBBP3aAHN C
lMpoMouyoHanHaTa KaMnaHuA.

12.4. B cnyyan Ha npoTtuBopevne Mexay
6bnrapckata W  aHIIMnUckaTa BepcuA  Ha
HacToAwwmTe NpaBuna, ce npunara 6bArapckaTa
BepcuA.

HacTtoawmte npaBuna ca B cuna oT HavanHara
narta Ha KamnaHuATa n ce npunaraT A0 HEMHOTO
NPUKIOUBAHE W ypeXkgaHe Ha  BCUYKMK
oTHowleHna ¢ YuyactHuuute/llobegutenute B
HeA.

B cnyuaii Ha BbNpPOCK 1 OMakBaHUA BbB Bpb3ka
c npoBexaaHe Ha KamnaHuAta ce onpenenatr
cnefHUTe N1La 3a KOHTaKT:

3a LUKb:
JNnue 3a koHTakT: MnpeHa bankosa
Email: card-products@ccbank.bg

3a AreHyuama
JNvue 3a koHTakT: Mapua JuMmuTposa
Email: mdimitrova@all-channels.com

12.4. In the event of any conflict between the
Bulgarian language and the English language
versions of these Rules, the Bulgarian language
version shall prevail.

These Rules are effective from the start date of the
Campaign and apply until its conclusion and
settlement of all relations with the
Participants/Winners therein.

In case of questions and complaints in connection
with the conduct of the Campaign, the following
contact persons are determined:

For CCB
Contact Person: Mirena Baykova
Address: card-products@ccbank.bg

For Agency
Contact Person: Maria Dimitrova
Address: mdimitrova@all-channels.com
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