MPABUJIA HA MPOMOLMOHAJTHA
KAMMNAHUA
“IpoMeHu urpaTta — HoBa Kapta — HOBU
Bb3MOXHOCTU!“

1. MpoMoumoHanHa KaMnaHus

1.1. NMpoMouvoHanHara KaMnaHua
“IlpoMeHM urpata - HoBa KapTa — HOBM
Bb3MOXHOCTU!“ (Hapu4yaHa OT TyK HaTaTbk
»KamMmnanunata“/,,[llpoMoumoHanHaTa
KamrnaHua“) ce opraHusmpa v npoeexga oT
»UEHTPA/THA KOOMEPATVBHA BAHKA“ AL,
¢ ENNK 831447150, cbec cepanuuie n agpec Ha
ynpasneHnue rp. Cooua, 6yn. ,Llapurpagcko
woce“ N° 87 (HapuyaHO no-HamamubK
»OpraHuzamop*“ unu »LUKE®) B
CbTPYAHMNYECTBO c »OJ1 YEHDBJIC
KOMIOHUKEWLLBH” EOO/, EMK 131350957,
cbC cepanuwe n agpec rpag Coowusa, 6yn.
“CnmneHuya“ NQ 245 (HapuyaHo no-HamamwubK
SAreHyuama“), B Ka4yecTBoTO My Ha nuue,
onpasomouieHo ot MASTERCARD EUROPE
SA, 6enrMmcko akuLMOHEPHO APY>KECTBO C
pernctpaumoHeH Homep DNB:R134976 wu
cepanuwe: rp. Batepno, benrma (HapnyaHo
no-HaTtaTtbk ,,Mastercard”)

1.2. [llpoMoumoHanHaTa KaMmnaHuA  ce
npoeexaa cbrnacHo ycnosusTa Ha
HacToAwmTe [lpaBuna (HapuvyaHu OT TyK
HataTtbk ,,O6wm ycnosua“/“INpasunaTa®).

2. DednHnuumn

3a uenuTe Ha HacToALMTE NpaBuna:

Kapma: o3HauaBa BanugHa pgebutHa wnwm
KpeauTtHa kapta Mastercard, n3gageHa ot
»LleHTpanHa KoonepatneHa baHka“ AL Ha
dun3nyecko nuue Mnu pPUUYEcKo nue c
[aTa Ha nsgaBaHe npeaw HavanHarta garta Ha
KamnaHuaTa.

Kapmoasp>xamen/KnueHm: o3Ha4vaBa
BCAKO AeecrnocobHO ¢u3nuecko nuue,
HaBbpwKao 18 roguHU WU KLPUANYECKO
nvue, Nputexkaten Ha BanugHa aebutHa nnm
KpeanTHa kapTa Mastercard, nsgageHa ot
»LleHTpanHa KoonepatmeHa banka“ A, c
[aTa Ha nspaBaHe Npeau HadvanHaTa gaTta Ha
KamnaHusaTa.

O6HoBeHa kapma: o3Ha4yaBa Kapta, koaTo B
nepuopga Ha KamnaHuaTta e 6una 3aMeHeHa ¢
6aHkoBa kapTa Mastercard oT no-BMcoK kac,
nzgasaHa ot OpraHmsaTopa.

PROMOTIONAL CAMPAIGN RULES
“Change the Game - New Card - New
Opportunities!”

1. Promotional campaign

1.1. The promotional campaign “Change the
Game - New Card - New Opportunities!”
(referred to hereinafter as “the
Campaign”/“Promotional campaign”) is
organized and conducted by “CENTRAL
COOPERATIVE BANK” AD, with PIN 831447150,
located at: Sofia, 87 “Tsarigradsko shosse”
Blvd. (referred to hereinafter as “the Organizer”
or “CCB") in cooperation with ALL CHANNELS
COMMUNICATION EOOD with UIC: 131350957,
seat and management address: 245, Slivnitsa
Blvd., Sofia, Bulgaria (hereinafter referred to as
“the Agency”), in the capacity of legal entity
authorized by MASTERCARD EUROPE SA, a
Belgian joint stock company with registered
number DNB:R134976 and seat: Waterloo,
Belgium (hereinafter referred to as
“Mastercard®).

1.2. The promotional campaign is conducted in
accordance with the following Campaign Rules
(referred to hereinafter ,General terms®/
“Rules”)

2. Definition

For the purposes of these Rules:

Card: means valid Mastercard debit or credit
card, issued by a “Central Cooperative Bank” AD
to a natural person or legal entity with an issue
date prior to the start date of the Campaign.

Cardholder/Client: means any legally capable
natural person, over the age of 18 or legal entity
which owns a valid Mastercard debit or credit
card issued by a “Central Cooperative Bank” AD
with an issue date prior to the start date of the
Campaign.

Upgrade card: means a Card that was replaced
during the Campaign period with a higher class
Mastercard bank card issued by the Organizer.




YuacmHuk o3HauaBa KapTogbp>kaTen, KOUTO
e obHoBun ceoATa Kapta B nepuopa Ha
KamMnaHuATa 1M B CbLUMA CPOK € M3BDPLUWNI
MUHMMYM 10 (geceT) nnawaHua (TpaHcakuum)
c O6bHoBeHaTa KapTa cbobpa3HOo HacToALLNTE
Mpasuna.

lMakem: o3Ha4YaBa wu3BbplwBaHe Ha 10
nnawaHua c¢ O6HoeeHa KapTta, cbrnacHo
HacTOALLMTE YC/IOBUS.
Meuenusw/lMo6egumen: o3Ha4vaBa
YyacTHUK, KOWTO € onpegeneH (M3TerneH)
KaTo rnedvenunBLL, OTroBapsa Ha ycnosuATa 3a
yyacTne U MMa npaso ga Mnosjy4vm HAKoA OT
Harpagwute oT KamMnaHuara.

3. NMpaBuna Ha KaMnaHuATA.

3.1. TlpaBunata ca W3roOTBEHW CbINACHO
n3ncKBaHuATa Ha 6barapckoTo
3aKOHOaTesnIcTBO M We 6bgaTt nybnmkyBaHm
Ha MHTEPHET cTpaHuMuaTta Ha OpraHusaTopa -
https://www.ccbank.bg/, kbaoeto we ca
OOCTbMHWM  Mpe3  uenma  nepuoa  Ha
NMpoMounoHanHata KaMnaHuss MO Ha4uH,
KOMTO MNO3BO/IIBA TAXHOTO CbXpaHABaHe U
Bb3MNpoun3BexxaaHe.

3.2. HacTtoswunTte npasuna moraTt ga 6baat
OOMbMIBAHU WU WU3MEHAHU eaHOCTPaHHO,
KaTo MPOMeHuTe Le BnmM3aT B cuna cnepg
ny6nKyBaHeTO UM Ha MHTEPHET cTpaHuuarta
no 1.3.1. MHdopmayma 3a KamnaHuata Moxe
na 6boe nonydeHa UM Ha email card-

Participant: means a Cardholder who has
upgraded his/her Card during the Campaign
period and within the same period has made a
minimum of 10 (ten) payments (transactions)
with the Upgrade Card in accordance with these
Rules.

Package: means making 10 payments with
Upgrade Card, according to these Rules.

Winner: means a Participant, which is
determined (drawn) as a winner, who is eligible to
participate and is entitled to receive a prize from
the Campaign.

3. Rules of the campaign

3.1. The rules are drawn up according to the
requirements of the Bulgarian legislation and
published on the Organizer's website
https://www.ccbank.bg/ where they will be
available during the whole duration of the
Promotional Campaign in a way that allows them
to be stored and reproduced.

3.2. These rules can be supplemented or
changed unilaterally, and the changes will enter
into force after they are published on the website
under item 3.1. Information about the Campaign
can also be obtained by email card-
products@ccbank.bg

products@ccbank.bg

3.3. 3a HeypepneHute B Te3nm [lpaBuna
BBMNpPOCH ce npunara 6bArapckoTo
3aKOHO4aTeNcTBO.

4. CpoK Ha npoBe>kaaHe Ha KaMnaHuATa 1

Teputopusa
4.1. [lpoMouuoHanHata KaMnaHua ce
npoeexpaa B nepuoga ot 01.04.2025 r.
(HauanHa pata Ha KamnaHuATa) po
30.06.2025 r., BKA. (KpaliHa pata Ha
KamnaHwuaTa).

4.2. TllepmnogbT Ha [lpoMoumoHanHaTa
KaMnaHusa MoXe pga 6baoe  yabkaBaH,

HaManasaH WA NpekpaTeH NPeaCcpPOYHO Ypes
n3MeHeHne Ha HactoawmTe [NpaBuna, Kato
npoMeHuTe LWe BAM3aT B cwuna cneg
ny6nnMKyBaHETO UM Ha MHTEPHET CTpaHuuaTa
no1.3.1.

4.3. B KamnaHuaTa y4acTtBaT nnawaHuA
(TpaHcakuymn) c O6HoBEHU KapTu,

3.3. The Bulgarian legislation shall apply to the
rules not settled in these Rules.

4. Term of the campaign and territory

4.1. The promotional campaign takes place inthe
period from 01.04.2025 (start date of the
Campaign) to 30.06.2025 incl. (end date of the
Campaign).

4.2. The period of the Promotional Campaign can
be extended, reduced, or terminated ahead of
schedule by amending these Rules, and the
changes will enter into force after they are
published on the website under item 3.1.

4.3. The Campaign includes payments
(transactions) with Upgrade Cards made in the
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N3BBbPLUEHN Ha TeputopmAata Ha CTpaHaTa

(Penybnuka bBobarapma) wn  uyxbuHa Ha
éunsmueckn wn BuptyaneH [1OC, kakTto W
TpaHcakummM OT gurutaneH noptoenn,

eNeKTpoOHHa TbProBnAa M KapTOBM NnaLlaHuA
Ha @awnnoB NPUHUKMMA, C U3KAHYEHUE Ha
TpaHcakummnTe noco4veHn B 1.5.1.5.

5. NpaBo Ha yuyacTue

5.1. lNMpaBo Ha y4yactme B KaMnaHuATa uMa

Bcekn YYACTHMK no cMucbna Ha

HacToAwmTe O6LLM yCcnoBmMA, KONTO:

5.1.1 nputexasa Kapta (gebutHa wnn
KpeauTHa KapTa Mastercard

nzgageHa ot LIKE All), ¢ pata Ha
n3gaBaHe npegu HayanHata garta Ha
KamnaHuATa, KOoATO € BanugHa B
nepuoga Ha KamnaHuAaTa,

OTroBapA Ha BCUMYKM YCNOBUA MO
HactoAawwmTe MNpaBuna n Ha ycrnosuaTa
Ha LIKB 3a mn3paBaHe Ha 6aHKOBMU
KapTu,

He e 3aaBun m3puyHo o LUKBE AL
Hecbrnacue 3a yyactume B
KamnaHnwusaTa,

B cpoka Ha KaMnaHusaTa e 3aaBun ga
06HOBM cBoATa cblecTByBalla Kapta
c 6aHkoBa KapTa OT MO-BMCOK K/ac
(O6bHOBEHa KapTa) U cbullaTa My e
6una nspageHa ot LIKB.

Mo cMmcbna Ha HacToALwmTe MNpaBuna
obHoBABaHe Ha cblLlecTByBaLla Kapta
O3HayaBa:
3aMAaHa Ha
Business“ ¢
,Mastercard
Kkapma ¢upmu)
3amsaHa Ha

5.1.2.

5.1.3.

5.1.4.

Kaprta ,Mastercard
O6HOoBeHa Kapra
Gold“ (kpegumHa

KapTa ,»Debit
Mastercard“ c¢ OG6HoBeHa KkapTta
»World Debit Mastercard*
(ae6umHa kapma ¢u3sudecku nuya)
3amMaHa Ha Kapra ,Mastercard
Standard“ ¢ OG6HoBeHa KapTa
»World Mastercard“ nnum
“Mastercard Gold” (kpegumHa
Kkapma ¢usu4decku 1uya)

B cpoka Ha KamMnaHusaTa e n3sbpLunn
eagnH wnnnu  noeeye [laketa cC
O6HoBeHaTa KapTa.

BA>KHO!

TpaHcakyuume U3K/1ro4YeHU om
KamnaHuama, ca measu, Koumo
npuHagse>kam KbM eg4uH om KogoBeme Ha

5.1.5.

country (Republic of Bulgaria) and abroad on
physical and virtual POS, as well as digital wallet
transactions, e-commerce and card payments
on a file basis, except for transactions specified
initem 5.1.5.

5. Right of participation

5.1. Right to participate in the Campaign has
every PARTICIPANT within the meaning of this
General terms, who:

5.1.1. holds a Card (debit or credit card
Mastercard issued by CCB AD) with an
issue date prior to the start date of the
Campaign, which is valid in the period of
the Campaign,

5.1.2. meets all the conditions of these Rules
and the conditions of CCB for issuing
bank cards,

5.1.3. has not explicitly stated to CCB AD his
disagreement with participating in the
Campaign,

5.1.4. during the Campaign period, has
declared to upgrade his/her existing Card
with a higher-class bank card (Upgrade
Card) and the same was issued to him by
CCB.

For the purposes of these Rules, renewal
of an existing Card means:

Replacement of Card ,Mastercard
Business“ with Upgrade Card
sMastercard Gold“ (credit card
corporate clients)

Replacement of Card ,»Debit
Mastercard“ with Upgrade Card
»World Debit Mastercard“ (debit card
individual)

Replacement of Card ,Mastercard
Standard“ with Upgrade Card ,,World
Mastercard“ or “Mastercard Gold”
(credit card individual)

5.1.5. during the Campaign period has made
one or bigger number of Package (s) with
the Upgrade Card.

IMPORTANT!

Transactions that will be excluded from the
Campaign are the ones which belong to one of




kameropus mbproeyu
AepuHupaHu no-a0sny:

4829 Quasi Cash - Money Transfer

6010 Financial Institutions--Manual Cash
Disbursements

6011 Financial Institutions--Automated
Cash Disbursements

6012 Quasi Cash - Financial Institution -
Merchandise and Services

6050 Quasi Cash - Member Financial
Institution

(MCCs),

6051 MasterCard - Quasi Cash-Merchant
6211 Securities—Brokers/Dealers

6529 Quasi Cash - Remote Stored Value
Load

6530 Quasi Cash - Remote Stored Value
Load

6532 Payment Transaction - Member
6533 Payment Transaction - Merchant
6536 MoneySend Intracountry

6537 MoneySend Intercountry

6538 MoneySend Funding

6540 POIFunding Transactions (Excluding

MoneySend)

7995 Betting, including Lottery Tickets,
Casino Gaming Chips, Off- Track Betting,
and Wagers at Race Track

9754 Quasi Cash - Gambling-Horse
Racing, Dog Racing, State Lotteries.

C uyen usbarBaHe Ha BCAKAKBO CbMHEHUE,
yyacmuemo B KamnaHuama He e 06Bbp3aHo
C ycs0BUe 3a U3BBbPWBAHE Ha n1aujaHe
(mpaHcakyuAa) Ha ornpegesieHa cmolUHocm
u/slu U3BBPWBAHE Ha NOKYNKa Ha onpegesieHa
cmoka/u u/unu ycayra/u.

5.2. B KamnaHuATa He Morat pga ydactear
nmua, KOUTO Cce  HamumpaT B TPYyAOBM
NpaBOOTHOLLEHMA c OpraHunzaTopa,
AreHuuAaTta mn Mastercard, Kakto W TeEXHU
pPOOHWHKM NO NpaBa NMHUA (Aeua BHyuu, 6aba,
0A00 1 poanTeENN) N CBNPYT.

5.3. OpraHusatopbT MMa npaBo NO CBOA
npeueHka n 6e3 NpeansBecTMe Aa USKIHOYN
yyacTHUK oT [lpoMoumoHanHaTta KamnaHus,
BK/TFOYUTENHO, HO HE CaMO, ako He OTroBaps
Ha ycrnoBuATa 3a Yy4yacTue, [MOCOYEHU B
HacToawmTe [MpaBuna wW/unm ako Hapywmn
HAKOe OT npaBunaTa Ha [lpomMoumoHanHata
KaMnaHus.

6. MexaHu3bvM
KaMnaHua

Ha np0MOLI,VIOHaI1HaTa

Merchant Category Codes (MCCs) defined
below:

4829 Quasi Cash - Money Transfer

6010 Financial Institutions--Manual Cash
Disbursements
6011 Financial
Cash Disbursements
6012 Quasi Cash - Financial Institution -
Merchandise and Services

Institutions--Automated

6050 Quasi Cash - Member Financial
Institution

6051 MasterCard - Quasi Cash-Merchant
6211 Securities—Brokers/Dealers

6529 Quasi Cash - Remote Stored Value
Load

6530 Quasi Cash - Remote Stored Value
Load

6532 Payment Transaction - Member

6533 Payment Transaction - Merchant

6536 MoneySend Intracountry

6537 MoneySend Intercountry

6538 MoneySend Funding

6540 POI Funding Transactions (Excluding

MoneySend)

7995 Betting, including Lottery Tickets,
Casino Gaming Chips, Off- Track Betting, and
Wagers at Race Track

9754 Quasi Cash - Gambling-Horse Racing,
Dog Racing, State Lotteries.

For the avoidance of doubt, participation in the
Campaign is not conditional on payment
(transaction) of any value or making purchase of
a particular good(s) and/or service (s).

5.2. Persons who are in employment
relationships with the Organizer, the Agency and
Mastercard, as well as their direct relatives
(children, grandchildren, grandparents and
parents) and spouse, cannot participate in the
Campaign.

5.3.The Organizer has the right at its discretion
and without notice to exclude a participant from
the Promotional Campaign, including, not only if
the Participant does not match the conditions for
participation specified in these Rules and/or if
such Participant violates any of the rules of the
Promotional Campaign.

6. Promotional campaign mechanism




6.1. B NpoMounoHanHata kKaMnaHua y4dactsa
BCcekn KnumeHT (C n3kiro4veHme Ha nmuarta no
1.5.2.), KOMTO € 3aMeHwWn cBoATa KapTta c
O6HoBeHa KapTta v e n3BbpLWMA Hal-Manko
eanH [lakeT B TbpProBCKM KaTeropuw,
cbrnacHo ycnosuata Ha 1. 5.1.5 B paMkuTe Ha
MNepunopga Ha KaMnaHuAaTa.

6.2. lNpwn cnaseaHe Ha ycnoBuaTta no T.6.1,
YuacTHMKBT y4yacTBa B ToMbona 3a
crnedyensaHe Ha Harpaga ot KaMnaHuATa.

6.3. B cnyuan ue B nepmoga Ha KamnaHuAaTa
YyacTHuK peannsupa noee4ye ot eaunH lNaker
nnawaHua, ToBa yBefM4yaBa LaHca My jJa
6bae n3bpaH 3a MNobeguten, HoO He My AaBa
npaeo ga crnedyenu noeede OT efHa Harpaga
ot Kamnanuata. bpoAatr Ha peanusmpanHute
MakeTn B KamMnaHumATa gaBa npaBo Ha CbLUNA
6pon ydactTMa nNpu  onpenensHeTo Ha
MNobegutenute.

C uesn usbarsaHe Ha BCAKaKBO CbMHEHUE:

e [lnawjaHe U3BBPWEHO B Kameropus
rnoco4yeHa uspu4yHo s m..5.1.5. He ce Bk/1t04Ba
B 6posa U3BBPWEHU naawaHus B
CbOMBEMHUA rogrepuos, Heobxogumu 3a
yyacmue B KamnaHuama.

e [lakem/u peanusupaH/u B KamnaHuama
JaBa npaBo Ha yyacmue B mer/ieHemo Ha
nobegumesiu 3a Harpagume.

Ns3sbpweHu 10 nnawjaHua B KamnaHuama = 1

y4yacmue npu onpeaesiaHe Ha
nobegumesnume,

UNaBbpweHu 20 nnawjaHua B KamnaHuama =2
ydyacmus npu onpepaensHe Ha
nobegumesnume,

UNaBbpweHu 30 nnawjaHua B KamnaHuama = 3
ydyacmus npu onpesaensHe Ha
nobegumesnume,

UNaBbpweHu 40 nnawaHua B KamnaHuama = 4
ydyacmus npu onpepaensHe Ha

nobegumesiume u m.H.

6.4. Cnepn kpas Ha KaMmnaHuaTa npegcraBuTen
Ha AreHumata wu OpraHugdatopa, npea
HoTapwuyc, TernaT lNedvenuneinTe.

6.4.1. Mastercard npepocTtaBa Ha AreHuuATa
CMUCBK C KPUNTUPaHM HoMepa Ha 6aHKoBUTE
kapTn (PAN HoMepa), KOUTO OTroBapAT Ha
ycnoeusaTa 3a TpaHcakuua Ha KamnaHusTa.
CnncbkbT ce Kn3rotea uype3 codTyepHa
cucTteMa Ha Mastercard (Pay&Get Tool), koAaTo
cenektnpa 6aHkoBMTE KapTu Ha 6asa Ha
N3BbPLUEHUTE naawaHuva c TAX.

6.1. The Promotional Campaign is open to any
Client (except for the persons under item 5.2.)
who has upgraded their Card with a Upgrade
Card and has made at least one Package in
commercial categories, in accordance with the
terms of item 5.1.5 within the Campaign Period.

6.2. Subject to the conditions under item 6.1, the
Participant participates in the raffle to win a prize
from the Campaign.

6.3. In case, in the period of the Campaign, a
Participant makes more than one Package of
payments, this increases his chance of being
selected as a Winner, but does not entitle him to
win more than one prize in the Campaign. The
number of realized Packages in the Campaign
gives the right to the same number of entries
when determining the Winners.

For the avoidance of doubt:

* A payment made in a category explicitly stated
in item. 5.1.5. is not included in the number of
payments made in the relevant sub-period,
necessary for participation in the Campaign.

* The Package(s) in the Campaign gives the right
to participate in the drawing of winners for the
prizes.

Performed 10 payments in Campaign = 1 entries
in determining of the winners.

Performed 20 payments in Campaign = 2 entries
in determining of the winners.

Performed 30 payments in Campaign = 3 entries
in determining of the winners.

Performed 40 payments in Campaign = 4 entries
in determining of the winners. etc.

6.4. After the end of Campaign, a representative
of the Agency and the Organizer, in front of a
notary, draw the Winners.

6.4.1. Mastercard provides to the Organizer a list
with the numbers of bank cards (PAN numbers)
that meet the conditions for a Campaign
transaction. The list is drawn up based on
automated software system of Mastercard
(Pay&Get Tool), which selects the bank cards
based on the payments made with them. The
Winners will be drawn based on the encrypted
numbers.




MeuvenuBwINTE ce TernaT Ha 6a3a Ha
KpunTUpaHuTe HoMepa.

6.4.2. AreHumAaTa HAMa O0OCTbMN A0 AAHHWU
OTHOCHO M3BbPLUEHUTE TpaHcakuum u
HoMepaTa Ha 6aHKOBUTE KapTW.

7. OnncaHne Ha Harpagute. TerneHe Ha
no6eguntenure.

7.1. Harpagute B  [lpomMounoHanHata
KamnaHusa ca 10 (gecer) 6pos.

7.2. Bcaka egHa oT HarpaguTe npeacraensaea:
1 6p. iPhone 16, 256GB, 5G

7.3. Jonyctnma e 3amMAHaTa Ha Harpagarta c
Harpaga CbC CXOAHW XapaKTEPUCTUKN U
CTOWHOCT, ako TOBa € Ha/lloXXUTEHO nopagmn
MPUYMHN N3BDBH KOHTposa Ha OpraHusaTopa,
AreHuuaTa unmn Mastercard, kato 3aMAHaTa ce
3aABABa Ype3 NPOMAHA Ha HacToALWMTe 06K
YyCMoBUA.

7.4. (usm. B cuna om 14.07.2025)
MeyenuBWINMTE  y4yacTHMUM We  6baar
onpepeneHn covrnacHo T1.6.4. TerneHeto Lwie
6bae ocbLiecTBeHO oo 30 paboTHU AHM cnep,
npukitouBaHe Ha KamnaHusaATa.

Mpn TerneHeto Ha [lobegntenute ot
KamnaHuAaTa e 6baat usterneHn n tpyugecet
pe3epBHK nobegutenn, kKaTo CbLinTe ce
rnoape>kaaTt B CNMCHK No peaa Ha U3TErNAHETO
M.

7.5. Bcekun YuacTHUK MOXKe ga crievenn camo
efHa Harpapa B KamnaHuaTta. B cnyuan, ue
YyacTHMK C¢ noBe4ve OT edHO ydacTtue 6bae
n3TerneH NOBTOPHO, To3n n3bop He ce B3eMa
noa BHMMaHue. Cnep TerneHeTo, AreHumaTta
npeaocTaBa CNUCHK C MU3TerleHnTe HoMepa
3a pgeceTtte nobeauTtenn n CbOTBETHUA Bpon
pe3epBHU nobeautenn kato OpraHnM3aTopbT
noeHTMdmnumMpa WU3TerneHna HoMep CbC
CbOTBETHUA YUaCTHUK.

7.6. B cpok fo 5 paboTHU gHU cnep TerneHeTo
OpraHuzaTopbT ce cBbp3Ba c [Mobegntenure
Ha 6a3a TexHUTe JaHHW 3a KOHTaKT, C KOUTO
pasnonara B 6aHkoBaTa WHPOpPMaLUMOHHA
cucTtema. Cnep KaTo OCbLLECTBU
NbpBOHAYaneH KOHTaKT C MeYesiMBLUMNTE WU
NMosyuym TAXHOTO Cbl/lacue 3a nonyvyaBaHe Ha
Harpagata W NpegocTaBAHE Ha JIMYHUTE UM
baHHM Ha AreHumAata, OpraHu3aTopbT, B
KauyecTBOTO CUM Ha AOMUHUCTPATOP Ha NUYHU
OaHHWU, npenocTaes Ha
AreHumaTa nHbopMauma (gaHHM) OTHOCHO
nMeHaTa, TenedoH 3a Bpb3Ka M e-mail Ha

6.4.2. The Agency doesn’t have access to
transaction data and the numbers of bank cards.

7. Description of the prizes. Winners drawn.

7.1. The prizes in the Promotional campaign are
10 (ten) pieces.

7.2. Each of the prizes represents:

1 pc. iPhone 16, 256GB, 5G

7.3. It is permissible to replace the prize with a
prize with similar characteristics and value, if this
is imperative due to reasons beyond the control
of the Organizer, the Agency or Mastercard, and
the replacement is declared through change of
the present general terms and conditions.

7.4. (in force from 14.07.2025) The Winners will
be determined accordingto item 6.4. The drawing
will be made until 30 workdays after the end of
the Campaign.

When drawing the Winners, thirty reserve
winners will also be drawn, and they will be listed
in the order in which they were drawn.

7.5. Each Participant can win only one prize in the
Campaign. If a Participant with more than one
entry is drawn again, this choice is not counted.
After the draw, the Agency provides a list of the
drawn numbers for the ten winners and the
corresponding number of reserve winners, with
the Organizer identifying the drawn number with
the respective Participant.

7.6. In a period of 5 working days after the
withdrawal, the Organizer contacts the Winners
based on their contact details available to them
in the banking information system. After making
initial contact with the winners and received their
consent to receive the prize and provide their
personal data to the Agency, the Organizer, in his
capacity as personal data administrator,
provides the necessary data to the Agency -
names, contact phone number and email of the
Winner - natural person, and the name, UIC,
contact phone number and email of Winner -
legal entity.




nevyenmBLUNA y4acTHUK — Gu3ndecka nmue v
HauMmeHoBaHue, EVIK, TenedoH 3a Bpb3Ka U
email Ha nobeanTen — LPUONYECKO NNLLE.
7.7. AreHumATa, OCbLLECTBABA KOHTaKT U ce
CBbpP3Ba C nobeputenunTe, OTHOCHO
yCnoBuATa 3a NnoJjly4aBaHe Ha Harpagara yupes
TenedoHHO obaxkgaHe 1 Mo nMenn.

7.8. Ako TIEYE/IMBLLU He 6bae OTKPUT OT
OpraHuzaTopa, He npepocTaem
HeobxoaMMUTE faHHM 3a KOHTaKT UM OTKaxke
ha nony4ym Harpapgara (1.7.6.) nunm He okaxe
HeobxoaMMOTO cbaencTemne Ha AreHumaArTa no
cMuUcbna Ha HactoAawmte O6wm ycnoems
(r.7.10.) BBB BpbB3KA C MNoMyyaBaHe Ha
HarpagaTta, lNMo6egntenaTt rybun npasoTo ga
nonyyn Harpagata. B nocoueHmnTe cnydam
Harpagata ce npegocTaBa Ha pes3epBeH
nobeomTten, CcbrNacHO pefa Ha TAXHOTO
naternaHe, KOWTO LwWe 6O6bae yBeooMeH
CbrniacHo HacToAwuTe ycnosua. [llocodeHnAar
pes ce npwnara 40O M34YepnBaHe Ha
pe3epBHUTE MNobeantenn.

7.9. B cpok go 5 paboTHM gHW, CcYMTAHO OT
nonyyaBaHe Ha gaHHUTe Ha lNMobeanTtenmTte No
penaHarT.7.6., AreHUMATa Ce CBbP3Ba C BCEKMU
MeuenueLu yyacTHUK nocpeacTsoM
TenepoHHO obaxkgaHe M enekTPOHHa noula
(npepoctaBeHn n ot OpraHmsaTtopa), KaTo
u3npawia Ha uMenna pgeknapauuvata no
1.7.11.

7.10. B cpok oo 5 paboTHU gHM OT Mony4aBaHe
Ha umenna no T1.7.9., Bcekun lNevenuBl ypes
OTroBOp OT e/IeKTPOHHAaTa cu notwua (B OTroBop
Ha nony4veHms nMenn) npeagocTaBs
nognumcaHa geknapauuaATa (3a nobegutenu -
dum3nveckn nmua) U nocoysa agpec 3a
[OCTaBKka Ha Harpagarta Ha TepuTopuATa Ha
Penybnuka bbnrapus.

7.11. 3agbmKMTENHO YCNOBME 3a NoyyaBaHe
Ha HarpapaTa e Bceku NeyenmBLl y4acTHUK —
dun3myecko nuue ga nonbaHU, NoANULLE W
npepage Ha AreHumnATa geknapaumaArta, 3a ga
nonyyn HarpagaTa, kaTo npeaocTaBu CBOUTe
uMmeHa (ume, npesanme n dammnua) n ENH 3a
uennuTe Ha paHbyHOTO ob6naraHe Ha
npegMeTHUTE Harpagu.

7.12. Mo wuckaHe Ha [lobegnten, He ce
[onycka 3aMsiHa Ha creJefieHaTa Harpaga c
napuyHata M pPaBHOCTOMHOCT WM C Apyra
npegMeTHa Harpaga WinM MNpPOMEHW B
ycnoemATa 3a NoM3BaHe Ha Harpagara.
CobcTBeHoOCTTa/noN3BaHeTo BbpXy/Ha

7.7. The Agency contacts the winners regarding
the conditions for receiving the prize by phone
call and email.

7.8.1f aWinner cannot be found by the Organizer,
fails to provide the required contact details or
refuses to receive the Prize (item 7.6.) or does not
provide the necessary assistance to the Agency
within the meaning of these General terms (item
7.10.), in connection with obtaining the prize, that
Winner forfeits the right to receive the prize. In
those cases, the prize will be given to a reserve
winner, according to the order of their
withdrawal, who will be notified under the
conditions described above. The specified order
applies until the reserve Winners are exhausted.

7.9. Within a period of up to 5 working days,
counted from receipt of the data of the Winners
in accordance with item 7.6., the Agency
contacts each Winning participant by means of a
telephone call and e-mail (provided to it by the
Organizer) by sending to the e-mail the
declaration under the item 7.11.

7.10. Within 5 working days of receiving the email
under item 7.9, each Winner, through a reply
from their email (in response to the received
email), provides a signed declaration (for winners
— natural persons) and indicates an address for
delivery of the prize on the territory of the
Republic of Bulgaria.

7.11. A mandatory condition to receive the prize
is every Winning Participant (natural person) to
fulfil, sign and hand over to the Agency the
declaration to receive the prize, and must submit
names (first name, surname and last name) and
PIN, for the purposes of taxation of the subject
prizes.

7.12. At the request of the Winner, it is not
allowed to replace the won prize with its
monetary equivalent or with another prize or
changes to the terms and conditions of the prize.
Ownership/use of/the prize cannot be
transferred to a third party until it is received.




Harpagata He MoXxe Aa 6bae npexsbpasaHa/o
Ha TPETO /nLLEe A0 MOMEHTa Ha Nony4YaBaHeTo
n.

7.13. [TllpepaBaHeTo Ha Harpagata ce
n3BbpLBa B cpok Ao 20 gHW OT gatarta Ha
nonyyaesaHe gaHHuTe no 1. 7.10. AreHuunATa,
OpraHuzatopbT M Mastercard He HocAT
OTroBOpHOCT Npu 3abaBAHe Ha JoCTaBKaTa Ha
crnedeneHata Harpaga. [lpepaBaHeTo Ha
Harpagata ce yaoCcToBepABa C MOAMNWCBaHe
Ha npueMo-npegasaTeneH nportokon. 3a
Mo6enounten - ropmManyecko nvue
heknapaumarta ce noanucea oT 3aKOHHUA My
npeactasuten. Harpagata ce nonydasa
nvuHo o1  [lobeputena/3akoHHMA My
npeacraBuTen nnm HaANe>XXHo
YNBb/IHOMOLLEHO OT TAX NMue C MNWUCMEHO
Mb/HOMOLWLHO, Kato B TO3W  chayyau
Nb/IHOMOLLHUKBT Npuiara n Mb/IHOMOLLHOTO.

8. [leknapupaHe Ha HarpaguTte

8.1. CbrnacHo 3aKkoHa 3a paHbuuTe BbPXY
noxoomnTte Ha GUINYECKUTE NMLa NpeaMeTHU
Harpaawn Ha ctoHocT Hag 100 (cTo) neBa ce
obnarat ¢ T. Hap. OkoH4yaTeneH [AgaHbK.
AreHuuATa OT MMETO Ha M 3a CMeTka Ha
Mastercard BHacsa paHbka 06wl [goxon,
ObmknM ot [NevenneLumAa caMo npu ycriosue,
ye e nonyyduna pgeknapaumAarta no T.7.11.
MeuyenmBLUMAT, NONY4YUN NpegMeTHa Harpaga,
MMa aHraxmMeHT 3a [JeknapupaHe Ha
rnonyyeHuna goxoa,.

NMopaBaHeToO Ha roavwHata  gaHbuyHa
heknapauma oT cTpaHa Ha [lledvenuBwna ce
peanu3npa B CpPOKOBeTe W Mo peaa,
pernameHTupaHu B 340P/1.

8.2. CneueneHaTa Harpaga ot MNobeanten —
OPUANYECKO NU1LIe Ce AeKnapupa OT Hero u
CblUMA 3annawa Ob/DKUMUA  ce  [aHbK
neyanfa 3a cBOA CMeTKa.

9. NpekpaTtaBaHe Ha KaMNaHUATa

9.1. OpraHusatopbT CbBC CbrNacueTo Ha
Mastercard v“Ma HeOTMEHMMO nNpaBo fAa
npekpatn KaMnaHuATa No BCSAKO BpeMe, B
cnyyarm 4ye  HactbnAT  GOPCMa>KOpHMU
obctositenctea mnm 6baaTr KoHcTaTMpaHu
MaTtepuanHu 3noynotpebun n/mnu HapyLleHua

7.13. The prize will be delivered within 20 days
from the date of receipt of the data under item
7.10. The Agency, the Organizer and Mastercard
are not responsible for delays in the delivery of
the won prize. The handover of the prize is
certified by signing a handover protocol. For a
Winner - a legal entity, the declaration is signed
by its legal representative. The prize is received
personally by the  Winner/their legal
representative or a person duly authorized by
them with a written power of attorney, in which
case the proxy also applies the power of attorney.

8. Declaration of the prizes

8.1. In accordance with the Law of Income taxes
of individuals, provision of prizes of value more
than BGN 100 is subject to taxation. The Agency
on behalf of and at the account of Mastercard
shall pay the tax due on part of the Winner only
on the condition that it” s has received the
declaration under item 7.11. The Winner is
obligated to declare the received income.

The annual tax declaration must be submitted
by the Winner in the terms provided in the Law of
Income taxes of individuals.

8.2. The prize won by a Winner - a legal entity is
declared by him/her and the same pays the tax
due at his/her own expense.

9. End of the campaign

9.1. The Organizer with the consent of
Mastercard irrevocably has the right to end the
Campaign at any time, in case of force majeure
or material abuses and/or violations of these
rules are detected. In these cases, no
compensation is due to the Participants.




Ha Te3nm Tnpaswunia. B Te3n cnyyanm Ha
YyacTHMUMTE He ce Ob/HKN KoMneHcauma.

10. OTroBOopHOCT

10.1. AreHumaTa, OpraHunsaTtopbT 7]
Mastercard He oTroBapAaT 1 He MoraT ga 6baar
npuBneYeHn KaTto cTpaHa no cbaebHun gena,
CBBbP3aHM C HEBDB3MOXHOCT 3a Mo/yyaBaHe
n/vnn 3abaBsHe Ha noJjlydaBaHeTO Ha
Harpaga, HacTbnuaa nopaan HesaBucelLlm oT
TAX MPUYNHN.

10.2. AreHumATa, OpraHunsaTtopbT "
Mastercard He HOCAT OTFOBOPHOCT 3a
TEXHNYECKMN npob6nemu, CBbp3aHu c
npoeexpaHe Ha KamnaHunATa, KOUTO ca U3BBH
KoHTpona Ha OpraHugartopa/Mastercard,
KaKTO M He OTroBapsAT 3a AeNCTBMA Ha TpeTu
nvua KaTo Kypuepu, 4oCTaBUMLM Ha YCNYTU U
ap.

10.3. AreHumAaTa, OpraHunzaTtopbT 7]
Mastercard He HOCAT OTTOBOPHOCT M HAMa aa
ObmkaT KakBOTO M aga e obeslleTeHmne npu
HenpaBoOMEpPHO M3non3BaHe Ha
Kapta/O6bHoBeHa Kapta oOT cTpaHa Ha
YuacTHuk/TpeTo nuue B nepuogda Ha
KamnaHwuaTa.

10.4. AreHumaTa, Mastercard 7]
OpraHmnsaTopbT He HOCAT OTrOBOPHOCT Mpu
HEBB3MOXXHOCT na ce npeanocTaBmn
Harpapgata, B cnyuyan u4e [lobeguten e
npeaocTaBun  Henb/HA, HEBApPHa WU
noaeexaalla nHoopMaums.

10.5. UKB AL e OpraHmsatop Ha
NMpoMounoHanHaTta kamMnaHma U cnegpa ga
ocurypm NMPUCBHCTBUETO Ha CBOM
npeacTasuTen npuv TerneHeTo Ha
rneyennBLUNTE npeg HoTapuyc. HesaeBmcumo
ye Mastercard Bb3nara ocurypABaHeTo U
npeaocTaBAHETO Ha HarpaguTe OT CTpaHa Ha
AreHumaTa, Mastercard He HOCWY OTFTOBOPHOCT
3a nencrtemaTta Ha AreHuuaTa 7
npeaocTtaBaHeTO Ha Harpagute, KaTto B
cryyan Ha onfiakBaHUsa UNU OpPyrn BbNPOCKU
yyacTHMUMTEe cregBa ga ce obpbuiaT KbM
AreHumaTa.

11. 3awimTa Ha IMYHM J,aHHMU

11.1. Bcaka oT cTpaHuTe NO HacToALwlaTa
KamnaHma ce cbrnacaBa pga nonara
Ob/mKUMaTta rpmka 3a 3akoOHOCbHOBpa3HOTO
obpaboTBaHe Ha IMYHM OAHHU Ha Yy4aCTHULUM
B MNpoMouuoHanHata  KaMmnaHus, npu

10. Responsibility

10.1. The Agency, the Organizer and Mastercard
are not responsible and cannot be involved as a
party to legal proceedings related to the
impossibility of receiving and/or delay in
receiving a prize due to reasons beyond their
control.

10.2. The Agency, the Organizer and Mastercard
are not responsible for technical problems
related to conducting the Campaign which
occurred due to reasons beyond their control.
The Agency, Organizer and Mastercard shall not
be held liable for the actions of third parties —
such as courier companies, service suppliers,
etc.

10.3. The Agency, Organizer and Mastercard are
not responsible and will not owe any
compensation in the case of illegal use of a
Card/Upgrade Card by a Participant/third person
during the Campaign period.

10.4. The Agency, the Organizer and Mastercard
shall not be liable for any failure to award the
Prize where the Winner has provided incomplete,
incorrect or misleading information

10.5. CCB AD is the organizer of the Promotional
campaign and should ensure the presence of its
representative during the drawing of winners
before a notary.

Although Mastercard assigns the delivery of the
prizes by the Agency, Mastercard assumes no
responsibility for the fulfilment or provision of
prizes. The Agency is solely responsible for
providing the services and customer complaints
should be raised directly with the Agency.

11. Privacy data protection

11.1. The parties in this Campaign shall act with
due care to ensure the lawful processing of
personal data, in strict application of the
minimum necessary security measures in




CTPWUKTHO  NpwuiaraHe Ha  MWHMMAHO
HeobxoaMMMTE U  AOBDKUMU  MeEpPKU 3a
curypHoct cbrnacHo PernameHt  (EC)
2016/679 Ha EBponerickma nmapnaMeHT U Ha
CbBeTta o127 anpun 2016 rogmnHa 1 3akoHa 3a
3almTa Ha IMYHUTE OaHHW.

11.2. [JaHHUTE Ha ydyacTHUUMUTE LWe ce
obpabotBar Cc UuUen wuAeHTUPUKaUMA Ha
nvuarta, KOWTO MMaT npaBo Aa nosaydart
HarpapgaTta, ycTtaHoBsiBAHE Ha KOHTaKT C
MEYENMBLU, nonyuyaBaHe Ha Harpaparta u 3a
OaHBYHM uenn. JInyHUTe AaHHM HAMa [ga
6boaTt 3non3BaHu 3a Apyru Lenu.

11.3. Bcekn [leyenuBw pgaBa CBOETO
cbrnacue 3a obpaboTBaHeTo Ha
NnpeaoCTaBeHUTE OT HEro /MYHW OaHHU U
CbXpaHABAHETO WM Ha TepuTopuATa Ha
Bbvnrapwus. Teaun NNYHU OaHHU ce
npeaocTaBAT 3a UenMTe Ha KaMnaHuATta,
npegocTtaBaHe Ha HarpagaTa M BHacAHE Ha
ObIHKUMMA haHBbK BbB Bpb3ka c
npenocTaBaAHe Ha HarpagaTa.

11.4. OTkasbT WAN  OTTErNAHETO  Ha
cbrnacmeTo 3a cbbupaHe, obpaboTBaHe u
M3MN0M3BaHe Ha NMYHU AaHHW Ha nedenmeLl
MOXe p[a [OoBeAe MO0 HEeBb3MOXHOCT 3a
rnonydyaBaHe Ha Harpapga, npegocTaBAHa B
KamnaHusaTa.

11.5. Jlnynute paHHM Ha [lobeautenute
morart na 6bvaart pa3KkpuBaHmn Ha
KOMMETEHTHUTE  ObPXaABHU  OpraHn U
[0CTaBUMLINTE Ha CTOKW/YCNyry BbB Bpb3Ka C
npunaoobmeaHeTo/NoN3BaHETO Ha Harpagata u
c ornepg obnaraHeTo .

11.6. JInyHute paHHK, HeobxoguMum 3a
3annaljaHe Ha CbOTBETHMA AaHbK wWe 6bvpar
obpabotBaHM B cpok oT 10 roauHun mvnu Oo
M3TMYaHe Ha  [OaBHOCTHMA  CPOK  3a
M3MNb/IHEHME Ha HOPMAaTMBHO 3a4b/DKEHMUE.
Bcuukn octaHanu NMYHM gaHHU We 6baat
natputn/3anmuedHn pgo 30 gHW, cnen
npegaBaHe Ha HarpaguTe.

11.7. NMeHaTa, Kakto U CHUMKU/Bnaea c
obpasute Ha Nobegutennte, Mmorat ga 6baat
nanonseaHn ot OpraHuzaTtopa, AreHumATa
n/vnn Mastercard B ne4yaTHu, aygmo unu
BMOEO MaTepuanu Cc uen nybnamyHoTo
oTpas3aBaHe Ha KamnaHuATa, 3a KOETo
CblLUMTE He AbmkaT KakBoTo W ga 6wuno
Bb3HarpaxxgeHne wu/mnn obeslleTeHne Ha
Mob6eaontennte. MIanonsBaHeTo e AOMNYCTUMO

accordance with Regulation (EU) 2016/679 of the
European Parliament and of the Council of 27
April 2016 and the Law for personal data
protection.

11.2. The data will be processed for the purpose
of identifying those eligible to receive the prize,
contacting the winning Participant, receiving the
prize and for tax purposes. Personal data will not
be used for any other purpose.

11.3. The winner agrees to the processing of
personal data provided by him and their storage
on the territory of Bulgaria. This personal data is
provided for campaign purposes, for provision of
the prizes and payment of the respective tax due
in relation to the provision of the prizes.

11.4. The refusal or withdrawal of consent for the
collection, processing and usage of personal
data of a winner may be result of inability to get
the prize, provided by the Campaign.

11.5. The personal data of the Winners may be
disclosed to the competent state authorities and
the suppliers of goods/services in connection
with the acquisition/use of the prize and with a
view to its taxation.

11.6. Personal data, necessary for paying the tax
will be processed in period of 10 years or until
expiration of the limitation period for
performance of a legislative obligation. Every
other personal data will be deleted in period of 30
days after the awards are presented.

11.7. The names, as well as photos/videos with
the images of the Winners may be used by the
Organizer, the Agency and/or Mastercard in
printed, audio or video materials for the purpose
of public coverage of the Campaign, for which
they do not owe any remuneration and/or
compensation to the Winners. Use is permitted
only with the express consent of the Winners.




caMo c NU3PUUYHOTO cbrnacue Ha
Mobeputenute.

12. CnopoBe

12.1. Bcunukm cnopoBe, Bb3HUKHaNM Mexay
OpraHunsaTopa ] YyacTHUuuTe B

lMpomounoHanHaTa kaMnaHuA, we 6baar
ype>XkgaHu no B3aMMHO cbrnacue. B cnyuan
ye TOBa He € Bb3MOXHO, CTpaHuTe uMmart
npaeo Aa oTHecaT cropa npeg KoOMneTeHTHUA
6bvnrapcku cbg B rpag Codpuma no 3akOHUTE Ha
Penybnuka bbnrapus.

12.2. OcnopBaHuna oT YYacTHULM BbB BPb3Ka
C npoeexpgaHeto Ha [lpoMoumoHanHarta
KaMnaHua, KOUTO BBb3HMKBaT MO BpeMe Ha
KamnaHuata ™Morat ga 6bgart manpauiaHu
MMCMEHO WM MO €fIeKTPOHHa nowa Ha
agpecute, nocoveHn B Te3n [lpaBuna.
YyacTHuK TpAabBa ga uanpatm OCNOpBaHETOo
no 3 [gHM  OT KpahHata pgaTta  Ha
lNMpomouvoHanHaTa KaMnaHuA, PecrnekTUBHO
nognepuoa. Cnen Tasum pgata ocrnopBaHuA
HAMa aa 6baaT pasrnexaaHu.

12.3. HactoawuTte lNpaBmna ca o6Bbp3BaLLu
MO OTHOLUEHME HA BCUYKM Y4YaCTHULM W
HarpageHu B [NpoMounoHanHata kKaMnaHMa n
peLueHmnATa Ha OpraHunsaTtopa ca
OKOHYaTeNHW MO OTHOLUEHME Ha BCUUKMK
BbMNpPOCKU, CBbpP3aHuM ¢ [lpomoumoHanHaTa
KamnaHus.

12.4. B cnyyanm Ha npoTtuBopevme Mexay
6bvarapckata M aHrnuMMckata BepcuMA Ha
HacToALluTe MpaBuna, ce npwnara
6bvnrapckaTa Bepcus.

B cnyyanm Ha BBNpocu M onnakeBaHUA BbB
Bpb3ka C npoeexpaHe Ha KamnaHuATa ce
onpenenaArt crneaHuTe NMua 3a KOHTaKT

3a LUKb:

Jlnue 3a KoHTakT: MupeHa barkoBa

Email: card-products@ccbank.bg

3a AreHyusama

Jlnue 3a koHTakT: Hnkonan bonkos

Email: nboykov@all-channels.com

12. Litigation

12.1. All disputes arising between the Organizer

and the Participants in
Campaign will be settled by mutual consent.

the Promotional

If

this is not possible, the parties have the right to
take the dispute to the competent Bulgarian
court in Sofia under the laws of the Republic of

Bulgaria.

12.2. Disputes from Participants in connection
with the conduct of the Promotional Campaign,

which arise during the Campaign, may be sent
writing or by e-mail to the addresses specified

in
in

these Rules. A Participant must send the contest
within 3 days from the end date of the
Promotional Campaign, respectively sub-period.

After this date, disputes will not be considered.

12.3. These Rules are binding on all Participants
and winners in the Promotional Campaign and
the decisions of the Organizer are final on all

issues related to the Promotional Campaign.

12.4. In the event of any conflict between the
Bulgarian language and the English language
versions of these Rules, the Bulgarian language

version shall prevail.

In case of questions and complaints
connection with the conduct of the Campaig
the following contact persons are determined:
For CCB

Contact Person: Mirena Baykova

Address: card-products@ccbank.bg

For Agency

Contact Person : Nikolay Boykov

Address : nboykov@all-channels.com

in
n,




