IIpaBu/ia Ha MPOMOIMOHAIHA KaMITAHUS
“ILnamaii ¢ TBosita kapra Mastercard or IIKb
A/l u cneuean”

1. HpOMOIII/IOHaJIHa KaMIIaHUusA

1.1. IlpomounonanHara kammnanusg “Ilnamait c
TBosiTa Kapra Mastercard or IKB A/l wu
crnevyean” (HapyuaHa OT TYK  HATaTbK
,Kammanusra“/, [[pomononanaara xamnanus‘) ce
opranmzupa u nposexaa ot L, JEHTPAJIHA
KOOITEPATUBHA BAHKA®“ AJl, ¢ EHUK
831447150, cbe cemanuiile U aapec Ha YIpaBJICHUE
rp. Codus, Oyn. ,Ilapurpamcko moce™“ No 87
(rapuuano  no-namamvx ,,Opeanuzamop  unu
LIIKbE*“) B cwrpynauuectso ¢ ,,OJI YEHBJIC
KOMIOHUKEMIIIBH” EOOJ], EMK 131350957,
cbc cemanmmme W anapec rpany  Codwus, Oy
“CrmuBauna® Ne 245 (mapuuamo no-Hamamuvk
,Aeenyusma*), B KayecTBOTO My Ha JIUIE,
onpaBomMoiieHo oT MASTERCARD EUROPE SA,
OeJIruiicKo aKIIMOHEPHO JPYKECTBO c
peructpauroneH  Homep  DNB:R134976 u
cepanuie: rp. Barepno, benrus (mapuuyano rmo-
HaTaThK ,, Mastercard”)

1.2. IlpomonmoHanHaTa KaMIlaHHS C€ MPOBEXKIA
CBITIACHO YCIIOBHMATAa Ha Hacrosmure IlpaBmia
(HapuyaHu oT TYK HaTaTbK , OO0
ycnoBus“/“IIpaBunara’).

2. lepunuuuu

3a 1eUTe Ha HACTOSIIIUTE MPaBUIIa:

Kapma — o3nauaBa BanuaHa 1e0MTHA UM KPEAUTHA
kapta Mastercard, wu3gmamena ot ,lleHTpanna
KoomneparuBHa Oanka™ AJl.

Kapmoovpoicamen— o3HauaBa BCSKO J1€€CIIOCOOHO
dbuzndecko  JuIe, HaBbpIIIO 18  TOaMHW,
IpUTEXaTell Ha BaluAHA JeOMTHA WM KpeauTHA
kapra Mastercard, wu3magena ot ,llenrpanHa
KoomnepatuBHa Oanka*“ A/l

Yuacmnux - o3HauaBa KapTOABpXKATEN, KOWTO €
peanusupan MUHUMYM 10 mianianus B paMKUTE Ha
MoHe euH noanepuo ot KammanwusiTa, ¢ Kaprara cu
Mastercard B TBHpProBCKHM KaTE€rOpHH, ChIJIACHO
M3UCKBaHuATa Ha wWwi. 5.1.4. oT HacToAIUTE
[IpaBuia.

Heuenusw/Ilobeoumen - 03HauaBa Y4acTHUK, KOHTO
Obne ompeneneH (W3TErJeH) Karo TMEYETUBII,

Promotional campaign rules “Pay with your
CCB Mastercard and win”

1. Promotional campaign

1.1. The promotional campaign “Pay with your
CCB Mastercard and win” (referred to hereinafter
as “the Campaign”/“Promotional campaign”) is
organized and conducted by “CENTRAL
COOPERATIVE BANK” AD, with PIN
831447150, located at: Sofia, 87 “Tsarigradsko
1hoes” BIvd. (referred to hereinafter as “the
Organizer” or “CCB*) in cooperation with ALL
CHANNELS COMMUNICATION EOOD with
UIC: 131350957, seat and management address:
245, Slivnitsa Blvd., Sofia, Bulgaria (hereinafter
referred to as “the Agency”), in the capacity of legal
entity authorized by MASTERCARD EUROPE SA,
a Belgian joint stock company with registered
number DNB:R134976 and seat: Waterloo, Belgium
(hereinafter referred to as “Mastercard*).

1.2. The promotional campaign is conducted in
accordance with the following Campaign Rules
(referred to hereinafter ,,General terms ““/ “Rules”)

2. Definitions

For the purposes of these Rules:

Card — means valid Mastercard debit or credit card,
issued by a “Central Cooperative Bank” AD.
Cardholder — means any legally capable natural
person, over the age of 18, which owns a valid
Mastercard debit or credit card issued by a “Central
Cooperative Bank™ AD.

Participant — means cardholder who has made at
least 10 payments within at least one sub-period of
the Campaign, with Mastercard Card in the
merchant categories, according to the requirements
of art. 5.1.4. of these Rules.

Winner — means a Participant, which is determined
(drawn) as a winner, who is eligible to participate
and receive a prize from the Campaign.




OTTroBapsd Ha YCJIOBHATA 3a YYaCTUC U IIOJIydaBa
HAKOA OT HarpaauTe OT Kammanwmsra.

3. IlpaBujia Ha KAMIIAHUSATA.

3.1. IlpaBumara ca  H3rOTBEHH  CBIJIACHO
M3MCKBaHUATA HA OBJITaPCKOTO 3aKOHOMATEIICTBO U
e ObJ1aT My OIMKYBaHW HAa HHTEPHET CTPaHMIATa Ha
Opranmsaropa - https://www.ccbank.bg/ , xbaero

me ca AOOCTbIIHM IIpe3 OejusA 1CpuoJ Ha
HpOMOI_[I/IOHaJ'IHaTa KaMIlaHuA 110 Ha4MH, KOHTO
IIO3BOJIAIBA TAXHOTO CbXpaHsBaHC nu
BB3IIPOU3BCIKIAAHEC.

3.2. Hacrosmmure mnpaBwia wMorar pga Obaar
JOMBJBAHU WJIM M3MEHSHU €JHOCTPAHHO, KaTo
IIPOMEHHUTE 11I€ BJIM3AT B CUJIA cliell MyOJIUMKYBaHETO
UM Ha UHTepHeT cTpanuuara no 1.3.1. Mudopmanus
3a Kamnanusita Moxxe 1a Obje nonydeHa u Ha email
card-products@ccbank.bg

3.3. 3a Heypenenute B Te3u IlpaBumiia BbOpocHu ce
npuiara ObJIrapckoTo 3aKOHOJATENCTBO.

4. Cpoxk Ha mnpoBeKIaHe HA KAMIAHUATA U
TEePUTOPHUA

4.1. IlpoMouMoHanHaTa KaMIlaHUs C€ IMPOBEXKIa B
nepuoga ot 01.10.2023 nmo 31.12.2023 Bk
[lepronsT Ha KaMmaHuWsATa ce pa3fens Ha TpH
HOJIepuo/a, KaKTo cle/Ba:

[IspBu mepuox - ot 00:00 4. ma 01.10.2023 r. no
23:59 4. ma 31.10.2023 1., BKIL

Bropu nmepuox - ot 00:00 4. ma 01.11.2023 r. no
23:59 4. ma 30.11.2023 1., BKIL

Tperu nepuon - ot 00:00 4. ma 01.12.2023 r. o
23:00 9. Ha 31.12.2023 r., BKII.

4.2. TIlepmomsT wW/uIuM  TOANEPUOAUTE  HA
[Ipomononanuara kammaHusi MoraT naa ObJaar
YABJDKABAaHW, HaMallsiBAHUM  WJIM  [PEKpaTeHU
MPEJACPOYHO Ype3 HU3MEHEHHWE Ha HaCTOSIIUTE
[IpaBusna, kKaTo MPOMEHUTE 1I€ BIM3AT B CUJa ClIe]
MyOJIMKYBaHETO WM Ha WHTEPHET CTpaHHUIaTa IO
1.3.1.

4.3. B KamnanusTa yyacTBaT IjalllaHusl U3BbPILIEHU
OT YYacTHHMIIM 3a MPOIYKTH/YCIYyTM B KaTeropuu
CBIJIACHO M3UCKBAaHMATA Ha T. 5.1.4. n3BbpIICHN Ha
TEPUTOPUSITA HA CTpaHATa U UyKOHMHA.

3. Rules of the campaign

3.1. The rules are drawn up according to the
requirements of the Bulgarian legislation and
published on the  Organizer's  website
https://www.ccbank.bg/ where they will be available
during the whole duration of the Promotional
Campaign in a way that allows them to be stored and
reproduced.

3.2. These rules can be supplemented or changed
unilaterally, and the changes will enter into force
after they are published on the website under item
3.1. Information about the Campaign can also be
obtained by email card-products@ccbank.bg

3.3. The Bulgarian legislation shall apply to the rules
not settled in these Rules.

4. Term of the campaign and territory

4.1. The promotional campaign takes place in the
period from 01.10.2023 to 31.12.2023 inclusive.
The campaign period is divided into three
subperiods as follows:

First period: from 00:00 of 01.10.2023 to 23:59 of
31.10.2023;

Second period: from 00:00 of 01.11.2023 to 23:59
of 30.11.2023;

Third period: from 00:00 of 01.12.2023 to 23:59 of
31.12.2023

4.2. The period and/or subperiods of the
Promotional Campaign can be extended, reduced, or
terminated ahead of schedule by amending these
Rules, and the changes will enter into force after
they are published on the website under item 3.1.

4.3. The Campaign includes payments made by
Participants for products/services in categories
according to the requirements of item 5.1.4. made in
the country and abroad.



https://www.ccbank.bg/
https://www.ccbank.bg/

5. IIpaBo Ha yyacTHe

5.1. IlpaBo Ha yuactue B Kammanusita umMa BCEKH
YYACTHUK no cmucwiia Ha Hacrosmmre OOmm
YCIJIOBHSI, KOUTO:

5.1.1. mpurexxaBa neOMTHA WM KpeauTHA KapTa
Mastercard uznanena ot LIKb A/, kosTo e BajuIHa
B noAnepuo/ure Ha Kammanusra,

5.1.2. oTroBapsi Ha BCUYKH YCIIOBHS 110 HACTOSIIIUTE
[IpaBuina,

5.1.3. He e 3asBun u3puuHo a0 LIKb AJl Hecvriacue
3a y4acTue B KaMIaHUsTa,

5.1.4. e w3pbpumn muaUMyM 10 (aeceT) miamanus
(TpaHcakiMu) C MpUTEKaBaHATa OT HEro Kapra B
paMKHUTE Ha NOANEPHOI, OT mocoueHuTe B uwi. 4.1. B
IOCOYCHHS OpoW ITUTalaHWsl HE Ce BKIIOYBAT

5. Right of participation

5.1. Right to participate in the Campaign has every
PARTICIPANT within the meaning of this General
terms, who:

5.1.1. holds a Mastercard — debit or credit card
issued by CCB AD, which is valid in the sub-
period(s) of the Campaign,

5.1.2. meets all conditions under these Rules,

5.1.3. has not explicitly stated to CCB AD his
disagreement to participate in the campaign,

5.1.4. has made a minimum of 10 (ten) payments
(transactions) with a card owned by him within a
sub-period, from those specified in art. 4.1.

The indicated number of payments does not include

TPpaHCAKIIUUTC HU3BBPHICHU KbM KaTCropmum

the transactions carried out to the merchant

THPTrOBIH IOCOYECHU TO-/I0ITY.

Tpancakyuume usxknwvenu om Kamnanuama, ca
me3u, KOumo npuHaonedcam KbvmM eOuH om
K0Oogeme Ha Kamezopusa mvp2osyu, oepunupanu
no-oony:

6536 U3npawane na napu 6 cmpanama

6537 H3npawane na napu 6 uyrcouna

6538 @unancupane upes usnpawiane Ha napu
6010 Pvunu nnawanus e opou - Knuenmcka
¢unancosa uncmumyyun

6011 Aemomamu3zupanu uzniauiaHus Ha napu 6
opoii - Knuenmcka ¢punancoséa uncmumyyus
9311 /lanvunu naawanus

7995 Xazapmnuu mpancaxyuu

4829 Ilapuuen npeeoo - Tvpzosey

6050 Kea3u napu ¢ opoii - Knuenmcka gpunancoea
UHCMUmMyyus

6051 Kea3u napu ¢ opoii - Topeosey

6012 Cmoxu u ycayeu - Knuenmcka ¢punancosa
UHCMUmMYYUs

6534 Ihamexcna mpancakyus

6533 Ilhnamexcua mpancaxkyusn - Tvpzosey

6540 Tpancaxyuu 3a gpunancupane na niawiane
no gaxmypa (¢ usKiOYeHue Ha unpaujaHe Ha
napu)

9754 Xazapm — Konnu naoosazeanus, Ha00a26anus
¢ Kyuema, HecnopmeHn UHMepPHem Xa3apm

6532 /locmasuuk na naamedicnu ycayeu - Ynencka
NIIamMeNHcHa mpan3axKyus

6529 Omoaneueno 3apexcoane Hna cvxpanena
CmouHnocm

6530 Omoaneueno 3apesxcoane Ha cvXpanena
CmouHocm

categories listed below.

Transactions that will be excluded from the
Campaign are the ones which belong to one of
Merchant Category Codes defined below:

6536 MoneySend Intracountry

6537 MoneySend Intercountry

6538 MoneySend Funding

6010 Manual Cash Disbursements—Customer
Financial Institution

6011 Automated Cash Disbursements—Customer
Financial Institution

9311 Tax Payments

7995 Gambling Transactions

4829 Money Transfer—Merchant

6050 Quasi Cash—Customer Financial Institution
6051 Quasi Cash—Merchant

6012 Merchandise and Services—Customer
Financial Institution

6534 Payment Transaction

6533 Payment Transaction—Merchant

6540 POl Funding Transactions (Excluding
MoneySend)

9754 Gambling—Horse Racing, Dog Racing, Non-
Sports Internet Gambling

6532 PSP — Member Payment Transaction

6529 Remote Stored Value Load

6530 Remote Stored Value Load




6211 Xazapmna mpancaxkyus

4829 Twvpzoéey mna napuunu npesoou \Visa
Opuzunannu KpeOumHu mpaHcaKkyuu Ha NApu4Hu
npegoou

6012 Cmoku u ycnyzu Ha  QuHuaHcoeu
uncmumyyuu unenosée \ Visa Opucunannu
KpeoumHnu mpancaKkyuu Ha RaApu4Hu npeeoou

C nen u3bsrBaHe Ha BCSIKAKBO CbMHEHHUE, Y4aCTHETO
B KaMIlaHMsSTa He € OOBBP3aHO C YCIOBHE 3a
U3BBPIIBAHE Ha IUIAIAHE Ha ONpeiesieHa CTORHOCT.

5.2. Opranu3aTopbT UMa MPaBO 1O CBOSI MPEICHKA U
0e3 npeau3BeCTHE [Ja U3KIIOUM YYaCTHUK OT
[TpoMorrioHanHaTa KaMIaHus, BKIIOUYUTEIHO, HO HE
camMo, aKkO HE OTroBaps Ha YCJOBHSTA 3a y4yacTHE,
nocoyeHu B Hacrosmute IlpaBuna w/mnm ako
HapylIM HIKoe OT npasuiata Ha [Ipomonmonanxara
KaMITaHUs.

6. Mexanu3bMm Ha [IpomonuoHaiHaTa KAMIIAHUSA

6.1. B mpoMonnoHanHaTa KaMIaHus y4acTBa BCEKU
NpUTeKaTesl Ha BaJMIHA KapTa - JcOUTHA WU
KpenuTHa kapta Mastercard, usgagena ot IIKb A/l,
KOWTO € W3BBpIIMI Hai-Manko 10 miamanus B
THPrOBCKM KAaTETOPUH, CHIVIACHO YCIOBHATA Ha 4Il.
5.1.4 B bparapust unu uyxOnMHa B paMKHUTE Ha IIOHE
€IMH OT MOANEPUOIUTE, MOCOYEH B uJl. 4.1.

6.2. Ilpu cnasBane Ha ycinoBusAra mno 6.1,
Y4acTHUKBT aBTOMAaTUYHO ydacTBa B ToMmOoja 3a
credenBaHe Ha Harpaga oT Kammanusara 3a
CbOTBETHHUSI MOJNEPUOJA, B KOWTO € H3BBPIIUI
MUHMMaJIHUA Opoil IiamaHus, KakTo M 3a
criedesBaHe Ha rojsiMaTta Harpazaa ot Kammnanusra.

C ueiu u305a26ane HA 6CAKAKGO CbMHEHUE:

® Camo niawianusl uU3evbpueHu 6 Kamezcopuu
U36bH nocodYeHume no-z2ope ce eKjiwdeam 6 6]?02
U36BPUWEHU NlAanusl 6 CbOmMeEemHnusl nodnepuod,
Heobxo0uMuU 3a yuacmue 6 Kamnanusma.

. Munumannuam 6pou naauwaHus U3bPUIEHU 8
noonepuoo 0asa npaso Ha yuyacmue 8 meieHemo Ha

nobeoumenu  3a  Hazpada 3a  CbOMEEMHUs
noonepuoo.
. Uszevpuwenu  npawanus, — Haoguuiasawju

UBUCKBAHEMO 34 MUHUMANeH Opou niawjanus 3da
8ceKU noOnepuoo He 600U 00 Y8eIU4ABaHe HA WAHCA

6211 Gambling Transaction
4829 Money Transfer Merchant\Visa Money
Transfer OCTs

6012 Member Financial Institution Merchandise
and Services \Visa Money Transfer OCTs

For the avoidance of doubt, participation in the
Campaign is not conditional on payment of any
value.

5.2.The Organizer has the right at its discretion and
without notice to exclude a participant from the
Promotional Campaign, including, not only if the
Participant does not match the conditions for
participation specified in these Rules and/or if such
Participant violates any of the rules of the
Promotional Campaign.

6. Promotional campaign mechanism

6.1. Every holder of a valid Mastercard debit or
credit card, issued by the CCB AD, participates in
the promotional campaign, who has made at least 10
payments in merchant categories, according to the
conditions of Art. 5.1.4 in Bulgaria or abroad within
minimum one of the sub-periods specified in art. 4.1.

6.2. Subject to the conditions under 6.1, the
Participant automatically participates in the raffle to
win a prize from the Campaign for the relevant sub-
period in which he made the minimum number of
payments, as well as to win the grand prize from the
Campaign.

For the avoidance of doubt:

. Only payments made in a category other than
those mentioned above are included in the number
of payments made in the relevant sub-period,
necessary for participation in the Campaign.

. The minimum number of payments made in
one sub-period gives the right to participate in the
drawing of winners for the prize for the
corresponding sub-period.

. Payments made exceeding the requirement
for the minimum number of payments for each sub-
period do not increase the chance when selecting a
Winner and do not give the right to more than one
participation in determining a winner for the




npu uzbopa na I[lobeoumen u He dasa npaso Ha
nogeue om eOHO yuacmue nNpu MmezileHemo Ha
Ilo6eoumen 3a CbOmMEemHus noonepuoo.
Hszevpuenu niawanus 6 eOuH noonepuoo, Koumo
HAOXBBPJIAM MUHUMATHUSL USUCKYEM OPOU NIAUaHUs
3a nepuoda, Kakmo u NAAWAHUs N0O MUHUMATHUS
usuckyem Opoli 3a CvbOmeemuus nepuood, He ce
npexevpisim 6 Opye noonepuoo.

Hanpuwmep:

I/I3BT>pHIBaHeTO Ha 12 I1amaHusa OT Y4aCTHHUK B IIbPBU
noanepuon JaaBa HnpaB0 Ha Y4aCTUC B TCIJICHETO Ha
MOOEIUTEH 3a IIBPBH ITOATICPHOI.

I/I3B’BpIHBaHCTO Ha 8 IJIalaHys OT ChIUA YYaCTHUK BBB
BTOPH IIOAIIEPUO HE TaBa IIPpaBO Ha YyYaCTHUE B TCTJICHETO
Ha HO6€I[I/IT€J'II/I 3a BTOPUA MMOAIICPUOI.

6.3. Bcuuku YyacTHuim, yyacTBajau B ToMOoJara 3a
criedenBaHe Ha Harpaga ot Kammanusta 3a
CHOTBETHHS TOJAINEPHO]] ydyacTBaT B TomOoyiata 3a
orpezielisiHe Ha MEYENUBIIUS YYaCTHUK 3a rojsmara
Harpaja.

C yen uzdaceane Ha 6CAKAKBO CbMHEHUE:

bpoam na yuwacmusma una ecexu Yuacmuux npu
meenenemo Ha llobedumens 3a conimama Hazpaoa
ce ompedens om Opos Ha yyacmusma My Hpu
meenenemo Ha I[lobedumenu 3a noonepuooume.
Ilpumep:  Yuacmuux, xoumo omeosaps Ha
USUCKBAHUAMA U € YUacmeal 6 me2leHemo Ha
Ilobedoumen 3a edur noonepuod uma npaso Ha eoHo
yuacmue npu meanieHemo Ha Ilobeoumena 3a
eonamama Hazpaoa. Yuacmue HA YYACMHUK NpuU
onpeodensinemo Ha nobedumenume 6 06a UIU MPU
noonepuooa 600U CbOmMeemHo 00 Npaso Ha 08e Uil
mpu yuacmus npu onpedeinsne na l[lobeoumens 3a
20nAMama Hazpaoa.

Ipunyun 6 uecpama: no-zonemus Opou ydyacmus 6
meznenemo Ha Ilobeoumenu 3a noonepuooume Ha
KaMnauuama  yeeauuasa  CcbC  cvyus  Opou
yuacmusama, CbOmMeemHo WaHca npu onpeoesisiHemo
Ha yyacmuux xamo Ilobeoumen 3a eonamama
Hazpaoa.

6.4. Cnen xpas Ha BCEKHM OTIEJIEH MOANEPUO],
AreHIuATa B MPUCHCTBUETO HA TPEICTABUTENl Ha
Opranuzatopa W  0Opea  HOTApUyc  Teriu
MEYESIUBIINTE 32  CHOTBETHHUSI  TOINEPHOI.
[TeuenuBIIMAT 3a TONSIMATA HArpajia ce ONpeess Mo
CBIIMS pea B Kpas Ha IepHojJa Ha KaMIaHUsATa,
€IHOBPEMEHHO ¢ TMoOeauTenuTe 3a  TPETHs
MOJNEPHO/I.

relevant sub-period. Payments made in one sub-
period that exceed the minimum required number of
payments for the period, as well as payments below
the minimum required number of payments for the
relevant period, are not transferred to another sub-
period.

For example:

12 payments made by Participant in the first sub-period
give the right to participate in the drawing of winners for
the first sub-period.

8 payments by the same Participant in the second sub-
period does not give the right to participate in the drawing
of winners for the second sub-period.

6.3. All Participants who participated in the raffle to
win a prize from the Campaign for the relevant sub-
period participate in the raffle to determine the
winning participant of the grand prize.

For the avoidance of doubt:

Each Participant’s number of Grand Prize Winner
drawing entries is determined by the number of Sub-
Periods Winner drawing entries.

Example: 4 Participant who qualifies and has
entered the Winner drawing for one sub-period is
entitled to one entry into the Grand Prize Winner
drawing. Participation in the determination of
winners in two or three sub-periods leads,
respectively, to the right to two or three
participations in the determination of the Grand
Prize Winner.

Principle of the game: the greater number of entries
in the drawing of Winners for the sub-periods of the
campaign increases by the same number of entries,
respectively, the chance of determining a participant
as the Winner of the grand prize.

6.4. After the end of each separate sub-period, the
Agency in the presence of a representative of the
Organizer and in the presence of a notary draws the
winners for the current subperiod. The grand prize
winner is determined in the same wayat the end of
the campaign period, at the same time as the winners
for the third sub-period.




6.4.1. AreHuusTa HsMa JIOCTBI JO JAHHU OTHOCHO
U3BBPIICHUTE TPAH3AKIUH.

6.4.2. Mastercard npemocrtaBs Ha Opranuszaropa
CIIUCBK ¢ HoMepaTa Ha OankoButTe kKapTu (PAN
HOMEpa), KOWTO OTrOBapsAT Ha YCIOBHATA Ha
Kammnanusra. COUChKBT ce U3roTBs Upe3 coPTyepHa
cucrema Ha Mastercard, kosTo cenekTipa OaHKOBUTE
KapTH Ha 0a3a Ha U3BBPLICHUTE IJIAIAHUs C TSIX.
OpranuzaropbT KPUITHPA TOTYYCHUTE JaHHHU.
[TeyenuBmmTe ce TeriaT Ha 0a3a Ha KpHUNTHpPaHA
unpopmanus (PAN Homepa), mpemocraBeHa OT
Opranuzaropa.

6.5. Opranu3aTopbT ce CBbp3Ba C NOOEAUTEIINUTE —
yuacTHUIIM. ClieJ] KaTO OCBIIECTBU ITbPBOHAYAJICH
KOHTaKT C [ICUCJIMBIIATE M MOJYYH TAXHOTO
chbIylacHe 3a [OJlydaBaHE Ha Harpagara u
Ipe/IOCTaBsHE HA INYHUTE UM JJAHHU HA ATCHIIHTA,
OpranuszaropsT, B KayecTBOTO cM  Ha
AJIMUHHCTPATOp Ha JIMYHU JAHHU, MPEJOCTaBs Ha
AreHnusTa “HGOpMaIHs (maHHM) OTHOCHO
uMmeHara, tenepoH 3a Bpb3ka U e-mail Ha
NICYCITUBIIUTE YYACTHHUIIH.

6.6. AreHnusTa, OChILECTBSIBA KOHTAKT U CE€ CBbP3Ba
¢ moOeIUTEINTEe, OTHOCHO YCIIOBHSTA 3 IMTOTy4YaBaHe
Ha HarpajuTe.
7. Onucanme Terene
nooeauTeIUTE.

Ha Harpaamre. Ha

7.1. Harpanure B IIpomonmoHanHaTta KammnaHus ca
ob6mo 10 (mecer) Opost — naeBeT Harpagud 3a
noOeuTeNIuTe OT TPUTE Toanepuona  (TpH
noJAneproa MO TPU HArpaad) W eaHa ToisiMa
Harpasa 3a meius nepuoa Ha Kammnanusa.

7.2. HarpaguTte npejacraBisiBar:

7.2.1. JleBer Harpaau cna yUKeH[ - 0 TPU Harpaau
3a BCeKH mojmnepuos. Beska Harpaga npeacrasisiBa
cra YUKEH/]I 32 MaKCUMyM 2 (1Ba) Opos nuia.

Bcsika Harpanara BKIrO4YBa:

Bayuyep 3a JBE HOIIYBKM B XOTen ,,Aquahouse
Thermal & Beach 5*“ Peny6muka bwirapus,
KypopTeH komiiekc CB.cB. Koncrantun u Enena, ¢
JIB€ 3aKyCKU M Bedepu ( Oe3 HalUTKU ), B JIBOMHA
cras lenykc mapk King. BaydepsT Moxe na Obae
U3I0JI3BaH B CPOK Hail-KkbCcHO 70 31 nekemepu 2024
T.

6.4.1. The Agency doesn’t have access to transaction
data.

6.4.2. Mastercard provides to the Organizer a list
with the numbers of bank cards (PAN numbers) that
are eligible for the Campaign. The list is drawn up
based on automated software system of Mastercard,
which selects the bank cards based on the payments
made with them.

The Organizer encrypts the received data.
Winnings are drawn based on encrypted information
(PAN numbers) provided by the Organizer.

6.5. The Organizer contacts the winners-
participants. After making initial contact with the
winners and received their consent to receive the
prize and provide their personal data to the Agency,
the Organizer, in his capacity as personal data
administrator, provides the necessary data to the
Agency - names, contact phone number and email of
the Participants who won a prize.

6.6. The Agency contacts the winners regarding the
conditions for receiving the prizes.

7. Description of the prizes. Winners drawn.

7.1. The prizes in the Promotional campaign are a
total of 10 (ten) — 9 (nine) prizes for the winners of
each sub-periods (3 sub-periods x 3 prizes) and 1
(one) grand prize for the entire period of the
Campaign.

7.2. The prizes represent:

7.2.1. Nine Prizes - Spa Weekend — three prizes for
each sub-period. Each prize represents a spa
weekend for a maximum of 2 (two) number of
persons in.

Each prize include:

voucher for two nights in hotel “Aquahouse Thermal
& Beach 5*”, Republic of Bulgaria, Sts. Constantine
& Helena, with two breakfasts and two dinners (no
drinks), in a Deluxe park King room. The voucher
can be used until 31 December 2024 at the latest.




[Ton3Bane Ha Spa EHTHP - BBTpPELICH OaceliH, cayHa,
napHa 0aHsi, coJIHa cTasi, QUTHEC; UHTEPHET B LIETHS
KOMIIJIEKC; BXOJ 32 BOJIHA 30Ha B AkBaxayc Tepmai
& buiiy

Bcuuky 1eHHOCTH U YCIIyTH CBBP3aHU C MOJI3BaHE Ha
Harpajata UW3BbH IOCOYEHUTE TO-TOpe ca
AQHTOKUMEHT U CE€ OCUTYPSBAT OT IEYEIMBIIUTE 32
TAXHA CMETKA.

[ToryyaBaneTo Ha HarpajaTa Baydep HE rapaHtupa
Ha [eYEJIMBILUS ITOJI3BAHETO HAa Harpajaara B y100HO
3a Hero BpeMme. Bceku meuenuBll € JUTBKEH
CBOEBPEMEHHO Jla CE€ CBBpPXKE C MICTOTO 3a
HACTaHsBaHEe 3a YTOYHEHUE HAa CBOOOIHHM JaTH U
pe3epBanuu.

7.2.2. Enna romsama Harpaja, IpecTaBiisaBaiia HOB
apromoboms1 mapka BMB (BMW), wmonmen Z4
sDrive20i CBhC CJIEIHUTE TEXHUYECKU
XapaKTePUCTHKHN U HUBO Ha 000pyIBaHe:

L{gam u manuyepus

Skyscraper Grey cuB MeTanuK

Tanunepus koxa Vernasca Black

Cmanoapmno  obopyosane  3a  moodera  +
Jonvanumentno obopyosane (Kopnycu na svnwHume
oeneoana uyepHu, llakem oeneoana, Omonnenue Ha
npeonume cedanxu, Acucmenm 3a Ovieu C6emMIUHU,
Acucmenm 3a wogupane) u Yovioicena capanyus
(Repair Inclusive — 4 2oounu / 200 000 km)

C wyen wuzbsceame Ha  6CAKAKBO — CbMHEHUe,
Teyenuswiuam Hama npaso 0a U3UCKEA NPOMEHU 8
mapxama, mooend, HUBOMoO Ha o000pyosamne HaA
eonamMama Hazpada, Kakmo u 0a npasu u3oop no
OmHOWeHUe Ha Yeam/ysemoge HA ABMOMOOUNA
u/unu obopyosanemo my.

lNomsimaTa Harpazia BKIIFOYBA U CIIETHUTE PA3XOJIH T10
NpUI00MBAHETO/YIPAaBICHUETO Ha aBTOMOOWIIA:
peructpamusi Ha atomoOmna B KAT-Codus,
TaKCHU/TaHBK BHB BpPB3KAa C MPHIOOMBAHETO MY,
3acTpaxoBka  ['pakgaHcka  OTTOBOPHOCT — 3a
ABTOMOOWIIMCTH 3a CPOK OT €JHa TroJIMHa, TOJUIIHA
€JIEKTPOHHA BHHETKA.

7.3. lomycTuMma e 3aMsiHaTa Ha Harpaja /9act oT Hest/
C Harpaza cbC CXOJHHU XapaKTEPUCTHKH, aKO TOBA €
HAJIOKHUTCIIHO IMOpaau NMPpUYMHA U3BBH KOHTPOJIA HA
Opranuszaropa, Arennusra win Mastercard, karo
3aMsHATa ce 3asBsBa Ype3 MPOMsSHA Ha HACTOSIINTE
00T YCIIOBUSI.

7.4. IleyenuBmmTe ydaCTHHUIOU 3a CbOTBCTHUA
noamncpuoa mie 6T)JIaT TCIJICHU CJICA MPUKIOYBAHC

Use of the Spa center - indoor pool, sauna, steam
bath, salt room, fitness; Internet; entrance to the
water area at Aquahouse Thermal & Beach

All activities and services related to the use of the
prize other than those mentioned above are a
commitment and are provided by the winners at their
expense.

Receipt of the prize voucher does not guarantee the
winner the use of the prize at a time convenient for
him. Each winner is obliged to promptly contact the
accommodation to clarify available dates and
reservations.

7.2.2. One grand prize, representing a new car brand
BMW, model Z4 sDrive20i, with the following
technical characteristics and equipment level:

Colour and upholstery

Skyscraper Grey metallic

Leather "Vernasca' Black

Standard equipment + Optional equipment (Mirror
caps Black, Interior and exterior mirror package,
eat heating for driver and front passenger, High-
beam assistant, Driving Assistant) and Warranty
(Repair Inclusive - 4 years/200,000 km).

For the avoidance of doubt, the Winner is not
entitled to request changes to the make, model,
equipment level of the grand prize, as well as making
choices regarding the color(s) of the vehicle and/or
its equipment.

The receipt of the Grand Prize also includes the
following expenses for the acquisition/driving of the
car: registration of the car at the Traffic Police-Sofia,
fees/tax in connection with its acquisition, Civil
liability insurance for motorists for a period of one
year, annual electronic vignette.

7.3. Itis permissible to replace a prize /part of it/ with
a prize with similar characteristics, if this is
imperative due to reasons beyond the control of the
Organizer, the Agency or Mastercard, and the
replacement is declared through change of the
present general terms and conditions.




Ha BCEKM elMH OT nepuoaute Ha Kammnanusra upes
cnenuanusupad copTyep Impex HoTapuyc. 3a
n30sArBaHE HA ChbMHEHHE, JAaTHTE HA TETJICHETO Ha
Harpaaurte mie ObaaT He MOo-KbCHO OT 14 aHu cnen
MPUKIIOYBAHE HA CHOTBETHUSA MOATIEPUO/I.

[Tpu TerneneTo Ha Harpaaute Iie ObAAT U3TETIICHU
0 TpUMa PE3EPBHU YUACTHHIIM 32 BCSIKa €HA OT
Harpagute. Axo [IEUEJIMBII He Obae OTKPUT OT
Opranm3atopa wi AreHumsaTa (4wi.6.5. wu/uim
y1.7.6.), oTkaxe pga mnonyuu Harpagara, He
NOTBBPAM, Ue JKejae Aa 5 MOJIy4YH B cpoka mo wi.7.7.,
HE OKa)X€ HEOOXOJUMOTO CHICHCTBUE IO CMHCHIA
Ha HactosaumTe OO ycIoBHs BBB Bpb3Ka C
nojlydaBaHe Ha Harpagara, yYacTHHKBT TyOH
IpaBOTO Ja TMONy4Yd Harpajgata. B mocoueHurte
ClIyyau Harpajatra ce MpelocTaBs Ha pPe3epBEH
YYaCTHUK, CBIVIACHO pela Ha TAXHOTO H3TErJsiHe,
KOWUTO 1€ OB/ YBEIOMEH CBHIJIACHO HACTOSIIUTE
YCIIOBUSL.

7.5. B cpok nmo 15 paGoTHHU JHH Cied TETJICHETO
MMEHaTa Ha TMEYEeIUBIIUTE ce MyOJIMKyBaT Ha
UHTEepHET cTpanunara no T.3.1. OpraHuzaTopbT
HSIMa aHTQKUMEHT Jla IyOJIMKyBa pE3CPBHUTE
U3TErJIEHU Y YaCTHUIIU.

7.6. B cpok nmo 10 pabGoTHM JHH, CUYHUTAHO OT
MyOJIMKYBaHETO Ha TNEYEJMBIIUTE YYaCTHUIU 10
pena Ha 4in.7.5., AreHIMsTa ce€ CBBpP3BAa C BCEKHU
MEYEMBII  YYaCTHUK TIOCPEACTBOM TeledOHHO
o0ax<J1aHe W eJIEKTPOHHA TOIa MPEIOCTaBeHH i OT
Opranuzaropa.

7.7. Bceku nedenuBIl CiieiBa J1a MOTBbPAN U3PUYHO
[0 €JIEKTPOHHA I0IIa 10 ATEHLHUATa B OTTOBOP Ha
YBEIOMHUTEIHOTO MUCMO 10 7.6., IOJIy4aBaHETO Ha
Harpagara B cpok a0 10 kajneHmapHu IHHU OT
NOJIy4aBaHE Ha U3BECTUETO.

7.8. IlpaBwnara mo 1.7.4., 1.7.5., 1.7.6. u 1.7.7. ce
mpuiaraT  ChbOTBETHO W TPU  TErNEHETO |
OCBIIIECTBIBAHETO HAa KOHTAKT ¢ I[loOemuTens 3a
rojsiMaTa Harpaja.

7.9. HaunHa u cpoka 3a npenaBaHe Ha Harpaaure
ONMCAaHU B TOYKA 7.2. C€ YTOYHSABA TOI'BJIHUTEIHO C
Arenuusarta.  Arenuusara,  OpraHuzatoppT U
Mastercard He HOCAT OTTOBOPHOCT TIpH 3a0aBsiHE Ha
JI0OCTaBKaTa Ha CIeYesIeHaTa Harpajaa.

7.4. The Winners will be drawn at the end of every
subperiod of the Campaign for the current period via
specified software before a notary. For the
avoidance of doubt, the winners will be drawn not
later than 14 days after the end of the relevant
subperiod. Three reserve participants for each prize
shall be drawn additional to the winners. If a Winner
cannot be found by the Organizer or the Agency
(Art. 6.5. and/or Art. 7.6.), refuses to receive the
prize, does not confirm that he/she wishes to receive
it within the period under Art.

7.7., or does not provide the necessary assistance
within the meaning of these General terms, in
connection with obtaining the prize. In those cases,
the prize will be given to a reserved participant, who
will be notified under the conditions described
above.

7.5. In a period of 15 working days after the
withdrawal the names of the winners will be
published on website under item 3.1. The Organizer
is not obligated to publish the names of the reserved
Participants.

7.6. In period of 10 working days from the
publication of the winners by the order of art. 7.5.
the Agency contacts every Participant via phone and
email given to him by Organizer.

7.7. Every winner must confirm the receiving of his
prize in a period of 10 calendar days after the
notification under 7.6., by sending an email to the
Agency.

7.8. The rules under item 7.4., item 7.5., item 7.6.
etc. 7.7. apply according to the drawing and
contacting the grand prize winner.

7.9. The manner and term for receiving of the prizes,
described in art.7.2 will be discussed with the
Agency. The Agency, the Organizer and Mastercard
are not responsible for delays in the delivery of the
won prize.




7.10. Bcexu IledenuBml ydacTHHK cieaBa Ja
MO'BJIHM Y TIOATIHIIIE JCKIIaparys 3a mojiydaBaHe Ha
Harpajara, KaTo IMpPEACTaBU CBOUTE TPU HMEHA,
EI'H, mocTostHeH azpec 1o JimyHa KapTa u TeiaehoH
3a BPB3Ka, KAKTO U OCTAHAIUTE HEOOXOIUMH JIMYHU
JaHHU 3a TIOJy4YaBaHE Ha HarpajguTe W TAXHOTO
OTYMTAHE C OTIJIe]l JaHBbYHOTO UMM oOOJarase.
Jexnmaparnusta ce mpeaocTaBs OT ATEHIUATAa Ha
IMEYEJIMBIINA, KaTo MMOCJICTHUS nuMa
3aIbJDKEHUS J1a Ipelajie ChlllaTa Ha ATCHIUSATA.

7.11. Ilo uckane Ha IloOemuten, HE ce nomycka
3aMsHa Ha CIeyelieHaTa Harpaja C MapuyHaTta i
PaBHOCTOHHOCT WJIM € JApyra IMpeIMeTHa Harpana
WIM TPOMEHH B YCJIOBHUATAa 3a IMOJ3BaHE Ha
Harpagata. CoOCTBEHOCTTA/TIONI3BAHETO BBPXY/HA
Harpajata He MOXe Ja ObjJe MpexBbpIsSHA/0 Ha
TPETO JIUIIE 1O MOMEHTA Ha MOJTy4aBaHEToO il.

7.12. CobcTBeHOCTTa BBpXY TrojsiMara Harpaja u
IpelaBaHeTO Ha BIIAJICHUETO CE U3BBPIIBA B CPOK JI0
20 paboTHU NHU OT JaraTa Ha JIOCTaBKaTta W B
bbarapus.

7.13.  Harpagara Bayuep ce
MEYEJIMBIINTE B CPOKA 110 T.7.9.

npcaaBa Ha

8. JlexsiapupaHe Ha HarpaauMTe IO 3aKOHAa 3a
AaHBUMTE BBPXY 10X0AUTe Ha GU3NUYECKUTE JINLA

8.1. CpriacHo 3akoHa 3a JaHBIUTE BbPXY JOXOAUTE
Ha (QU3MYECKUTE JHIlAa TPEAMETHH Harpaau Ha
ctorinocT Hax 100 (cto) neBa ce obmarar ¢ T. Hap.
OkoHuaTeseH AaHbK. ATEHIHMATa OT UMETO Ha U 3a
cmetka Ha Mastercard BHacs maHbka 0OII TOXO,
nbokuM oT [leuenuBius. [leyenuBIIUAT, MOTYyYHIT
npeJAMETHAa  Harpajaa, HMa aHraXUMEHT 3a
JeKJIapyupaHe Ha OJy4eHus J0XO0/.

[logaBaHeTo Ha roJIMIIIHATA JAHbYHA ACKIApALHs OT
cTpaHa Ha [leyenuBius ce peanusupa B CPOKOBETE
U 10 pena, persiaMmentupanu B 31/1DJI.

9. IlpexpaTsiBaHe HA KAMIIAHUATA

9.1. Opranu3atopsT Che chritacuero Ha Mastercard
UMa HEOTMEHUMO MpaBo ja npekpatu Kammanusra
0 BCSIKO BpeMe, B CIlydall dYe HaCTBIT
dopcMakopHH ~ 0o0cTOsITENCTBA  WiIM  OBJAAT
KOHCTaTHUpaHU MaTepuaiHu 3JI0ynoTpeOu u/Wiu

7.10. Every Winner must fulfil and sign a
declaration for receiving the prize, and must submit
three names, PIN, id card address and phone number
for contact, as well as the other necessary personal
data for receiving the prizes and their reporting with
a view to their taxation. The declaration shall be
provided by the Agency to the WINNER, who shall
be obliged to submit the same to the Agency.

7.11. At the request of the Winner, it is not allowed
to replace the won prize with its monetary equivalent
or with another prize or changes to the terms and
conditions of the prize. Ownership/use of/the prize
cannot be transferred to a third party until it is
received.

7.12. The property of the grand prize and the transfer
of possession shall be carried out within 20 working
days from the date of its delivery in Bulgaria.

7.13. The prize voucher is handed over to the
winners within the period under item 7.9.

8. Declaration of the prizes under the income
taxes of individuals law

8.1. In accordance with the Law of Income taxes of
individuals, provision of prizes of value more than
BGN 100 is subject to taxation. The Agency on
behalf of and at the account of Mastercard shall pay
the tax due on part of the Winner.

The Winner is obligated to declare the received
income.

The annual tax declaration must be submitted by the
Winner in the terms provided in the Law of Income
taxes of individuals.

9. End of the campaign

9.1. The Organizer with the consent of Mastercard
irrevocably has the right to end the Campaign at any
time, in case of force majeure or material abuses
and/or violations of these rules are detected. In these
cases, no compensation is due to the Participants.




HapylLICHUs Ha Te3W IpaBwia. B Te3u ciaydam Ha
VY4acTHULUTE HE C€ IBIDKA KOMIICHCALUS.

10. OTroBopHoct

10.1. Arennusra, OpranuzaropsT 1 Mastercard me
OTTOBApAT W HE MOrar Ja ObJaT MPUBICYCHU KATO
CTpaHa I10 ChJIeOHH JieTa, CBBP3aHH C HEBH3MOKHOCT
3a moJly4yaBaHe W/iiu 3a0aBsiHe Ha MOIy4aBaHETO Ha
Harpaja, HacThIIMJIA MOpPaAu HE3aBUCEIIM OT TAX
NPUYHHH.

10.2. Arennumsra, OpranuszatopsT u Mastercard e
HOCSAT OTFOBOPHOCT 3a TEXHHYECKH IPObIeMH,
CBBP3aHH C MPOBeKAaHe Ha Kammanusrta, KOUTO ca
u3BbH KoHTposa Ha Opranusaropa/Mastercard,
KaKTO M HE OTrOBApsT 3a JCHCTBHS HAa TPETH JIUIA
KaTo KypUepH, TOCTABYUIINA HA YCITyTH H JIP.

10.3. Arennumsra, OpranusatopsT u Mastercard e
HOCSIT OTTOBOPHOCT U HsIMA JIa IbJDKAT KAKBOTO U /13
¢ o0e3lIeTeHne TIPU HEMPABOMEPHO U3IOJI3BaHE HA
KapTa OT CTpaHa Ha Y YaCTHHUK/TPETO JIKLIE B IIEpUo/Ia
Ha Kammnanwusira.

10.4. Arenuusita, Mastercard u Opranu3aTopbT HE
HOCAT OTFOBOPHOCT HpPU HEBB3MOXKHOCT Ja ce
npenocraBu Harpanarta, B ciyyail uye [lobenuren e
IIPEIOCTaBUJI HEMbJIHA, HEBAPHA WJIM IMOABEXKIalla
uH(popManus.

10.5. OKb Al e  Opranmmzatop  Ha
[TpoMorrioHanHaTa KAaMIIaHUS U CJe/IBa J1a OCUTYPH
IIPUCBCTBUETO HA CBOM  MPEACTAaBUTEN  IIPU

TETJICHETO Ha TMEYENUBIINTE TpPeI HOTapHUyC.
He3zasucumo ue Mastercard Bp3iara OCUrypsiBaHETO
U TPEIOCTaBsIHETO Ha HArpaguTe OT CTpaHa Ha
Arennusta, Mastercard He HOCH OTTOBOPHOCT 3a
JICUCTBHUATAa HA ATCHIMATA W TPEIOCTaBIHETO Ha
HarpajnTe, KaTo B CIyYail Ha OTUIaKBAHUS WK JAPYTH
BBIIPOCH YYACTHHUIIMTE CJEIBa Ja Ce OOPBIINAT KbM
AreHuusra.

11. 3amuTa Ha JUYHU JAHHU

11.1. Bedka ot cTpaHUTe 1O HAcCTOSI[aTa KaMIaHUS
ce chrijacsiBa Ja Mmojlara JIb/DKMMaTa Tpuxka 3a
3aKOHOCHOOPA3HOTO 00pabOTBaHE HA JTUYHH JAHHHU
Ha YYaCTHHUIIM B MPOMOLIMOHATHATA KAMIIaHUsI, IPU

10. Responsibility

10.1. The Agency, the Organizer and Mastercard are
not responsible and cannot be involved as a party to
legal proceedings related to the impossibility of
receiving and/or delay in receiving a prize due to
reasons beyond their control.

10.2. The Agency, the Organizer and Mastercard are
not responsible for technical problems related to
conducting the Campaign which occurred due to
reasons beyond their control. The Agency,
Organizer and Mastercard shall not be held liable for
the actions of third parties — such as courier
companies, service suppliers, etc.

10.3. The Agency, Organizer and Mastercard are not
responsible and will not owe any compensation in
the case of illegal use of a card by a Participant/third
person during the Campaign period.

10.4. The Agency, the Organizer and Mastercard
shall not be liable for any failure to award the Prize
where the Winner has provided incomplete,
incorrect or misleading information.

10.5. CCB AD is the organizer of the Promotional
campaign and should ensure the presence of its
representative during the drawing of winners before
a notary.

Although Mastercard assigns the delivery of the
prizes by the Agency, Mastercard assumes no
responsibility for the fulfilment or provision of
prizes. The Agency is solely responsible for
providing the services and customer complaints
should be raised directly with the Agency.

11. Privacy data protection

11.1. The parties in this campaign shall act with due
care to ensure the lawful processing of personal data,
in strict application of the minimum necessary
security measures in accordance with Regulation




CTPUKTHO MpUJIaraHe Ha MUHAMAITHO HEOOXOJUMHUTE
U JIBbIDKUMH  MEPKH 3a CHUTYPHOCT CBIJIACHO
Permament (EC) 2016/679 wna EBpomneiickus
napiaMeHnT 1 Ha CbBeta ot 27 anpuit 2016 ronuna u
3aKoHa 3a 3alluTa Ha JUYHUTE JAHHU.

11.2. JlanauTe HA YYaCTHHUIIUTE IIIe ce 00paboTBaT ¢
1en uaeHTu(UKalus Ha JMiaTa, KOUTO UMaT MpaBo
na noiy4yat Harpanarta, ycraHOBsiIBaHE Ha Bpb3Ka C
[IEYEJIMBIII u mnomywyaBaHe Ha Harpanara.
JlnuHuTe NAaHHU HsAMA JAa ObIAT M3MOJI3BAaHHU 3a
JpYTH LEIH.

11.3. Beeku IleuenuBuius 1aBa CBOETO ChIJIacHe 3a
00pabOTBAaHETO HA MPEJOCTABEHUTE OT HErO JINYHU
JaHHM B AexsapanusTa o 1. 7.10. (tpu umena, ETH,
IIOCTOSIHEH ajpec U TenedoH 3a BpB3KA) U
CbXpaHsIBAaHETO MM Ha Tepuropusra Ha bearapus.
Te3n NUYHU NaHHU ce NPEAOCTaBAT 3a LEIUTE Ha
KaMIIaHUATA, [IPEOCTaBsSHE HA HarpajaTa U BHACSHE
Ha IBbJDKMMHUS JaHBK BbB BPb3Ka C IIPEIOCTAaBIHE HA
Harpajara.

11.4. ArennusiTa aexkiiapupa, 4ye HsiMa Jja Ipe10CTaBsl
JAHHUTE Ha TPEeTH JIMLA, OCBEH 3a IEIUTe Ha
HacTod1aTa KaMIlaHWs WK B CIIYYauTC, KOraTO TOBa
€ MPe/IBUJICHO B 3aKOH.

11.5. OTKa3bT WM OTTEIJIISHETO Ha CHIJIACHETO 3a
crOupane, oOpabOTBaHEe M M3MOJI3BaHE Ha JUYHU
JaHHM Ha IIEYECIMBII MOXE Jia JOBede M0
HEBB3MOXKHOCT 32 MMOJyYyaBaHe Ha Harpaja,
npenocrabsHa B Kammnanwusra.

11.6. JInunute mauau Ha [loOemurenure morar aa
Ob/JaT pa3KpUBaHU Ha KOMIIETEHTHUTE IbP:KaBHU
OpraHM ¥ JOCTAaBYUIIUTE Ha CTOKH/YCIYyTH BBHB
Bpb3Ka ¢ MPUI00UBAHETO/TIOI3BAHETO HA HArpajgaTa
U C orjen obmaraHeTo M.

11.7. Jlnyaute maHHU, HEOOXOMMMH 3a 3arlialaHe
Ha ChOTBETHUS IaHBK I1Ie Ob1aT 00pabOTBaHU B CPOK
oT 10 rovHM UM 10 U3TUYAHE HA JABHOCTHUS CPOK
3a M3MBIHEHHE HAa HOPMATUBHO 3aJbJDKEHUE.
Bcuukn ocraHanu IWMYHM JaHHU 1€ ObJaT
W3TPUTH/3THYCHHU J0 5 TOJIWUHU, CIIE]] MPUKITIOYBAHE
Ha Kammanwusira.

11.8. UmenaTa, KakTO ¥ CHUMKH/BUJIEA C 00pa3uTe
Ha [loOemurenure Morar mga ObIaT M3IOI3BAHU OT

(EU) 2016/679 of the European Parliament and of
the Council of 27 April 2016 and the Law for
personal data protection.

11.2. The data will be processed for the purpose of
identifying those eligible to receive the prize,
contacting the winning Participant and receiving the
prize. Personal data will not be used for any other
purpose.

11.3. The winner agrees to the processing of personal
data provided by him in a declaration under p. 7.10.
(three names, PIN, permanent address and contact
phone number) and their storage on the territory of
Bulgaria. This personal data is provided for
campaign purposes, for provision of the prizes and
payment of the respective tax due in relation to the
provision of the prizes.

11.4. The Agency declares that it will not provide
personal data to third parties, except for the purposes
of the current campaign or when this is regulated by
the law.

11.5. The refusal or withdrawal of consent for the
collection, processing and usage of personal data of
a winner may be result of inability to get the prize,
provided by the Campaign.

11.6. The personal data of the Winners may be
disclosed to the competent state authorities and the
suppliers of goods/services in connection with the
acquisition/use of the prize and with a view to its
taxation.

11.7. Personal data, necessary for paying the tax will
be processed in period of 10 years or until expiration
of the limitation period for performance of a
legislative obligation. Every other personal data will
be deleted in period of 5 years after the end of the
Campaign.

11.8. The names, as well as photos/videos with the
images of the Winners may be used by the
Organizer, the Agency and/or Mastercard in printed,




Opranuszaropa, Arenuusra w/wim Mastercard B
NeYaTHH, ayJIuo WM BHJIEO MaTepuad ¢ Lell
nyOauM4HOTO OoTpassBaHe Ha KammaHusra, 3a KOETO

ChIIMTE HE JOBDKaT KakBOTO M Ja Owuio
Bb3HATPaXICHWE  W/WiIM  OO0e3leTeHHe  Ha
[ToOenurenure.
12. CnopoBe
12.1. Bcuuku crnopoBe, Bb3HUKHAIUA MEXIY

Opranuzaropa u YuactHunute B [Ipomonnonannara
KaMIaHus, e ObJaT ypexXIaHH [0 B3aUMHO
cprilacue. B cimywail ue TOBa HE € BB3MOXKHO,
CTpaHWTE MMAT IPaBO Ja OTHEcaT cIopa Ipex
KOMIETCHTHHUS ObIrapcku cba B Tpaa Codus 1o
3akoHuTe Ha PemyOnuka buarapus.

12.2. OcnopBanusg OT Y4aCTHHULM BbB BpPB3Ka C
npoBexaanero Ha I[IpomorMoHanHaTa KammIaHus,
KOUTO BB3HHMKBAT M0 Bpeme Ha Kammanwusita morar
na ObJaT M3MpaIlaHu MUCMEHO WIIH TI0 eJICKTPOHHA
nolia Ha ajpecure, mocoueHu B Te3u llpaBuia.
VYyacTHuK TpsiOBa Ja U3MpaTH OCIIOPBAHETO A0 3 THU
OT KpaiiHata aara Ha [IpoMmormonanHaTa KaMnaHus,
pecnexktuBHO noxmepuox. Cmen Tasu  jara
OCTIOpBaHMs HIMa Ja ObAaT pa3riiexkaaHu.

12.3. Hacrosimure IlpaBuna ca oOBBp3Bamy 10
OTHOIIIEHWE HA BCUYKH YYACTHHUIIM M HArpaJcHu B
[IpomouMOHanHaTa KaMIlaHMsT M pelIeHusiTa Ha
Oprann3zaropa ca OKOHYATEJIHU 10 OTHOIIEHHE Ha
BCUYKHM BBIIPOCH, CBBp3aHu c [IpomounonanHata
KaMITaHusl.

12.4. B cnywail Ha TOpOTUBOpEUHE MEXKIY
Obarapckara M aHrJuiickaTa Bepcus Ha HaCTOSALIUTE
[IpaBuna, ce npuiara Obarapckara Bepcusl.

B cnyqaﬁ Ha BBIIPOCHU U OIINIAKBAHHA BBB BpPb3Ka C
IMPOBEIKAAHC Ha Kammnanusra ce omnpeacida CJICAHOTO
JIUIIE 3a KOHTAKT:

JInue 3a kontakT: Mupena baitkoBa

Email: card-products@ccbank.bg

audio or video materials for the purpose of public
coverage of the Campaign, for which they do not
owe any remuneration and/or compensation to the
Winners.

12. Litigation

12.1. All disputes arising between the Organizer and
the Participants in the Promotional Campaign will
be settled by mutual consent. If this is not possible,
the parties have the right to take the dispute to the
competent Bulgarian court in Sofia under the laws
of the Republic of Bulgaria.

12.2. Disputes from Participants in connection with
the conduct of the Promotional Campaign, which
arise during the Campaign, may be sent in writing or
by e-mail to the addresses specified in these Rules.
A Participant must send the contest within 3 days
from the end date of the Promotional Campaign,
respectively sub-period. After this date, disputes will
not be considered.

12.3. These Rules are binding on all Participants and
winners in the Promotional Campaign and the
decisions of the Organizer are final on all issues
related to the Promotional Campaign.

12.4. In the event of any conflict between the
Bulgarian language and the English language
versions of these Rules, the Bulgarian language
version shall prevail.

In case of questions and complaints in connection
with the conduct of the Campaign, the following
contact person are determined:

Contact Person: Mirena Baykova

Adress: card-products@ccbank.bg




